Figure 1: Griswold’s (1994) Cultural Diamond Model
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Figure 2 depicts how the cultural diamond model is conceptualized in this project. The readers of the magazines are women in the three sub-groups the technical team has identified. The team is keenly interested in the components of the magazines that address work, family, and personal lives, so these elements are placed inside the diamond. Ultimately, the project will enable the team to examine the potential for media to facilitate women’s attempts to integrate the work, family, and personal components of their lives, and to provide evidence from women’s voices about how the media support them or fail them as they attempt to find joy and meaning in their lives.

Figure 2:  Griswold’s (1994) Cultural Diamond Model Applied to Women and the Media
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