ACCOMPLISHMENTS AND IMPACTS BY PROJECT OBJECTIVE
********

Objective 1: Collaborate with local food system stakeholders to identify high priority 
   
         information needs and the forms in which information should be shared.
********

CALIFORNIA
In California, project participants met with the Yolo County Agricultural Commissioner, the Community Alliance with Family Farmers staff, UC Cooperative Extension in Yolo County and the staff of Capay Valley Grown to craft the content of the reports described below (Objective 4, Future Plans).  
MICHIGAN
Cooperating Agencies And Participants

Michigan State University
Michigan Agricultural Experiment Station

Jim Bingen, Department of Community, Agriculture, Recreation and Resource Studies

Mike Hamm, Departments of Community, Agriculture, Recreation and Resource Studies; Crop and Soil Sciences; Food Science and Human Nutrition

Laura B. DeLind, Department of Anthropology

Jim Bingen:
· Project for Public Spaces grant received to establish a Michigan Farmers’ Market Association; Statewide Visioning Session held to identify organizational and policy issues and priorities

· Inventory of farmers’ markets updated and list vendors started.

· Statewide survey of certified organic growers in part to help identify research needs and policy concerns; interviews with selected certified organic growers to identify marketing strategies and issues.

Mike Hamm
· Worked with Michigan Food Policy Director staff and Michigan Department of Agriculture Legislative Liaison to identify needs and opportunities in enabling food policy council report recommendations

· Continued work with Food System Network in 13 Michigan communities

· Worked with staff of Eastern Market Corporation to determine outreach information needs

· Worked with W.K. Kellogg Foundation to identify food system needs for food and fitness initiative

Laura DeLind
· Serve as program evaluator for the Allen Street Farmers Market and Food Team urban agriculture projects.

· Convened the first meeting of the University Food System Committee at MSU, an organization whose members represent operations, administration, faculty and students. Invited John Turenne to MSU to address the university community on sustainable food systems. 

MINNESOTA
The work in North Minneapolis to link rural producers to urban dwellers to provide markets for producers and to enable urban residents to access healthy, local foods continues. This project addresses community and economic development in rural and urban Minnesota.
MISSOURI
Collaboration by Elizabeth Barham with the Mississippi River Hills pilot region for the Missouri Regional Cuisines Project has continued to be intense over 2006.  Regional participants from the six-county project area are in the midst of developing by-laws for their organization and establishing it as a non-profit entity; defining their goals for the coming years; working with an advertising firm to develop their regional logo;  conducting trainings in the region on team-building, quality product development and marketing, tourism management and entrepreneurship; and working with the Missouri Department of Agriculture on regulatory change that would assure intellectual property protection for their regional name and logo.  Meetings were held each month of sub-committees that have been established to advance the project in the region, and region-wide meetings were held twice in 2006.  The region continues to receive significant attention from the media, and has been featured in several prominent state and national news outlets. The rural tourism map produced at the end of 2005 has been in distribution over the 2006 year and has had a significant impact on regional tourism as well as heightened visibility for the region in nearby St. Louis and in the state.
NEW YORK
A series of training workshops were conducted in the fall of 2006 to increase the capacity of extension educators and other community leaders to plan, initiate, and evaluate farm to school connections.  Approximately a third of the participants in the workshops have signed up to participate in further training and technical assistance as they develop local farm to school projects and engage with stakeholders to initiate them. Qualitative interviews with food service directors have begun to explore motivations, barriers and benefits derived from farm to school connections.

Impact

Students in K-12 schools will have greater access to locally produced farm products and will gain an understanding of the local food and agriculture system. In the Grape Belt effective action was undertaken that has brought diverse interests together for mutual benefit.

OREGON
Cooperating Agencies and Participants: 

Oregon State University Extension Service/Agricultural Experiment Station

Larry Lev (committee member), Garry Stephenson, & Linda Brewer

Collaborative Efforts with:


Oregon Department of Agriculture


Oregon Farmers’ Market Association


Ten Rivers Food Web


Ecumenical Ministries of Oregon


Ecotrust Northwest/Chefs Collaborative


FARMA (United Kingdom)


Sustainable Industries Journal

As a direct result of information gathered since 1998, OSU hired in 2006 four county-based faculty to work with small scale farm production and marketing. With the support of these faculty major local food systems conferences and workshops were organized throughout the state (Corvallis, Astoria, Pendleton, Canby, Medford). Each conference brought together producers, market managers, and community leaders to discuss information and research priorities. Two rapid market assessment (RMA) of farmers’ markets was conducted by OSU personnel Hollywood Farmers’ Market in Oregon , Ashton-under-Lyne in the UK).  Each assessment collected high priority information for the target market and allowed for substantial networking among market managers and board members from the surrounding region. Reports were issued for each assessment and contact was maintained with the host market to track changes. OSU procedures were used to conduct additional RMAs in the UK, British Columbia, and numerous locations in the United States.

PENNSYLVANIA
Food deserts:  Using geospatial data, the links between food deserts (areas with limited access to food retail stores) and patterns of child obesity in Pennsylvania were examined. School districts located within food deserts were more likely to be structurally and economically disadvantaged, which corresponds to previous research.  Yet even net of these factors, a positive relationship between location within food deserts and increased rates of child obesity was found. These findings indicate that interventions targeting individual behavioral changes may have limited impact on improving nutritional and health outcomes for children, and that food system infrastructure concerns should be incorporated into state, community and school policies and programs. 

State identity agricultural marketing programs: A telephone survey was completed with key informants associated with current or former state identity agricultural marketing programs in the 50 states to assess the organization, practices, governance and impacts of such programs for local food systems. Such programs are important as predecessors to and current potential competitors with a newer set of labeling initiatives, centered on place-of-origin, Buy Local Food and other quality attributes.  A database has been assembled based on the survey responses.  A descriptive report on the findings is now being prepared, that will be delivered electronically to survey respondents and other food system stakeholders concerned with labeling schemes, differentiated markets and quality foods.

PUERTO RICO
No additional research was conducted this year.  Several presentations based on project's results and on continuing work with food system organizations have been delivered to different audiences: research administrators, government officials, legislators, public and private organizations, academics, and international activist groups.  (See presentations below).

WASHINGTON
We have implemented a new citizen advisory system for our WSU Small Farms Program to ensure ongoing stakeholder input into our food system research and education programs. The 40 members of our statewide, interdisciplinary, Small Farms Team have adopted the mission of “working with communities to foster profitable family farms, land and water stewardship, and access to healthy food.”  Our new advisory board includes farmers, the WA Department of Agriculture and representatives of non-profits concerned with food system change. They have endorsed strategic programming in three areas: sustainable farming education, community education on local food systems, and applied research to support local food system development and stewardship farming practices.

Needs assessments with farmers and other community members are ongoing. We held a farmer listening session in Western Washington in July to identify production and marketing issues in organic and sustainable farming systems. We further obtained a WSARE grant to survey small and mid-sized farmers across the state about their production and marketing issues and educational needs during Oct.-Dec. 2006. This data is in the process of being analyzed. Unique efforts have also been made to conduct needs assessments with new immigrant farming communities. Listening sessions were held in two Latino communities in the spring of 2006 and 75 Hmong market vendors were interviewed in the summer of 2006. Top needs for Hmong farmers include access to land, water, and farmers’ markets; assistance with pest management; and assistance with marketing and business management. Top needs for Latino farmers include farm and market diversification, local market development, access to credit, and alternatives to pesticides. Rates of food insecurity and poverty in these communities are well above average. Our Small Farms Program has used USDA grant money to hire full-time, bi-lingual Latino and Hmong extension specialists so that we can more effectively collaborate with the Hmong and Latino farming communities to meet the educational and informational needs identified. In addition, our WSU Department of Community and Rural Sociology has hired a bi-lingual, Latino Community Development specialist to further expand our research and outreach efforts in the state.

On the food access side, our team has continued to build on our initial surveys of consumers and community food forums that we started in 2002. Three of our intensive case study areas continue to have active food system projects that grew out of our 2004 community food forums. Participatory community food assessments which will engage a full spectrum of food system participants are in the initial planning stages for King County (the Seattle region) and Chelan County  (Central Washington) as an outgrowth of these earlier initiatives and needs assessments.

WEST VIRGINIA
Used information from a survey of WV farmers’ market vendors to understand their educational needs and barriers to success. This information was presented to agricultural and extension educators so they can better help farmers interested in selling at farmers’ markets.

WISCONSIN
Names of Participants:
Jack Kloppenburg, Department of Rural Sociology


Steve Stevenson, Center for Integrated Agricultural Systems

Over the past year the Wisconsin NE-1012 Project has been engaged in a substantial amount of research, outreach, and capacity building activities:

· Wisconsin project personnel continue to be deeply involved in supporting the development and maturation of a local food system NGO, Research Education, Action and Policy on Food Group (REAP).  REAP is a 501(c)(3) and is engaged in a variety of food system projects.  

· We further assisted REAP in organizing its eighth annual Food For Thought Forum and Festival.  We obtained support for authors Anna Lappé and Mollie Katzen to be keynoters of the Forum and Festival.  The Festival is now one of Madison’s premier food-related events. 

·
In cooperation with REAP and the UW’s Center for Integrated Agricultural Systems (CIAS), we designed, planned, and implemented the fifth iteration of REAP’s Farm Fresh Atlas.  The Atlas locates food producers (farmers, processors, cheesemakers, wineries, CSAs, co-operative retail outlets, etc.) that use sustainable practices and supply the eaters of a 10 county region.  Thirty-six thousand copies of the Atlas were distributed in and around Dane County.  The Atlas is both a marketing and educational tool, containing not only contact information for local producers, but also a variety of educational, outreach, and informational materials relating to sustainable eating.
********
Objective 2: Identify and analyze ongoing and potential forces that are maintaining or transforming the relationships between localities and their food systems.

********
MICHIGAN
Jim Bingen
· Completed case study of Organic Growers of Michigan.

· Research underway on first generation farmers in Michigan.

· Continuing research on the contribution of concepts of “place” to community vitality started in Presque Isle County (with LBDelind).

Mike Hamm
· Research initiated to evaluate potential of Michigan agriculture to feed Michigan consumers

· Research on supply chain development for farm to school in communities, especially impediments to successful development

· Research on pasture-based animal production and markets

Laura DeLind
· Working with CSA-MI to develop a mentoring program for CSAs in Michigan and a CSA manual.

· Continuing research on the contribution of concepts of “place” to community vitality started in Presque Isle County (with Jim Bingen).

PENNSYLVANIA
Strengthening local markets.  Following earlier research in which Extension educators in New York, New Jersey, and Pennsylvania documented their perspectives on food system issues in their communities, their involvement with such issues, as well as community and organizational support and barriers regarding such programs within their communities, in-service training on strategies to determine shoppers’ expectations of  direct markets and other approaches to market local foods was carried out.  Work to expand direct marketing of local foods based on the program models developed is continuing. 
WISCONSIN
·
Project personnel have been instrumental in working with REAP and CIAS to maintain a farm-to-school program here in Madison.  The Wisconsin Homegrown Lunch Project is now completing the final year of this second grant period.  “Wisconsin Homegrown Lunch” menus have been developed and served in our three pilot schools.  We have continued to work closely with the Williamson Street Grocery Co-operative to initiate processing of fresh vegetables.  We successfully initiated a fund raising project in several schools that replaces the typical candy/flowers/magazine offerings with locally sourced food products.  We have worked with a local restaurant chef to develop a CHOW (Cooking Healthfully in Wisconsin) program bringing chefs into a middle school to participate in Family and consumer Education courses by teaching cooking.

********
Objective 3: Examine the diverse strategies local food system stakeholders are currently using or might use to create and manage ongoing or potential change in the food system.
********
MISSOURI
Elizabeth Barham continued to work with European Union researchers in the Siner-GI project to develop perspectives on geographical indications that are applicable to the context of the United States.  Regionalized local food projects across the U.S. are seen as a logical bridge to eventual GIs in the U.S., but there are several institutional barriers.  These are being examined in conjunction with the Missouri Department of Agriculture with an eye to communicating them to the National Association of State Departments of Agriculture.  As blockages at the level of the World Trade Organization over geographical indications are progressively reduced or removed, U.S. regions will be in a better position to purse GI status for some products/regions.  Defining the needs for this transition at the state level will assist Departments of Agriculture in taking advantage of this shifting international trade picture.
NEW YORK
In the face of increasing global competition in grape juice products, businesses, cooperatives, local economic development entities, Cooperative Extension, and other parties in the Lake Erie Concord Grape Belt have been organizing to cultivate heritage-based marketing of grape products and associated development through promoting tourism.
PENNSYLVANIA
Expanding local markets.  Building on this research, pilot projects supporting on-line marketing of local foods outside major metropolitan areas were designed.  Without external support to “jump start,” one site is working with sellers and buyers and marketing specialists to identify appropriate software and a self-sustaining business structure through which on-line transactions for selling and buying of local farm products can be coordinated. 

Programming and research carried out through this project is funded through a NESARE (Northeast Sustainable Agricultural Research and Extension) professional development grant.

MICHIGAN
Jim Bingen
· Continuing research on the perceptions of fruit & vegetable growers about the opportunities for, and constraints on transitioning to organic production and marketing.

· Research and outreach continued with five original community based organizations, and four additional organizations added in past year, to develop community food assessments and plan for programmatic efforts towards meeting food needs of low income community residents.  Continued the Community Food Systems Network of Michigan.

Mike Ham
· Research and outreach continued to develop community food assessments and plan for programmatic efforts towards meeting food needs of low income community residents.

· Continued the Community Food Systems Network of Michigan.

MINNESOTA
During the 2006 Minnesota State Fair, the fourth annual “Minnesota Cooks” event was co-sponsored by many organizations and featured restaurant chefs/owners who conducted cooking demonstrations using meat and produce obtained from Minnesota farmers.  The day-long event was well attended.  A calendar, including recipes from the chefs, was distributed to 10,000 people during the fair and subsequent events.   The Eco Experience exhibit at the Minnesota State Fair was the largest environmental event of its kind in the country in the last two decades. For twelve days, the 25,000 square foot exhibit attracted a high level of interest among Fair visitors. The Eco Experience was the second most popular exhibit at the Fair.  “Healthy Local Food” was one of the exhibitions within the Eco Experience building. http://www.pca.state.mn.us/ecoexperience/eco-food.html.

We also collaborated with Renewing the Countryside, a Minnesota-based non-profit organization, on their “Green Routes” efforts.  Green Routes is a statewide green tourism initiative in Minnesota.  Green tourism directs people to places where they can get locally grown food and locally made products as well as participate in other attractions, such as hiking and biking trails, birding sights, art events, and other amenities in an area.  Green tourism encourages individuals to eat and vacation in ways that support healthy rural communities and encourage other businesses to support local food systems and green business practices.  This project offers people the opportunity to learn how to incorporate economically, environmentally, and socially sustainable practices into their tourism and business plans.  We helped develop maps in three regions of the state (North Shore, Agassiz, and Tamarack.)  See www.greenroutes.org for more information.

PENNSYLVANIA
Buy Local Food initiatives:   Research on the agendas, practices, development and ideologies associated with Buy Local Food campaigns continues, focusing on fieldwork in California, Iowa and Pennsylvania.  Analysis this year has incorporated historical comparison of other “selective patronage” initiatives in the U.S. (Buy Union, Buy American and Buy Black campaigns) to understand the ways in which such campaigns can and do incorporate social justice concerns.

Farm to School initiatives:  While prescriptive accounts of farm-to-school (FTS) programs are now common, there is less understanding of how such initiatives work in practice.  This study investigated how FTS is framed (e.g., as an obesity prevention project, as a sustainable agriculture project) and implemented in two different school settings in Pennsylvania. A comparative qualitative case study approach including participant observation and field interviews highlighted differences in rural and urban school settings and the importance of whether the impetus for FTS emerges from within the school community itself (e.g., the food service director) or from outside (e.g., an NGO).

WASHINGTON
We continue to work with a variety of local food system stakeholders in the three counties where we held community food system forums to present our farmer/consumer survey research in 2004-2005. In King County (Seattle area), two groups have developed as a result of our initial forum: an acting Seattle/King County Food Policy Council and an alliance of concerned citizens and agency partners called the “Farm to School Connections Team.” The King County Food Policy Council is sponsoring an in-depth participatory, community food assessment of the Seattle region and has hired an intern to carry out this work. Ostrom will be advising and supporting this effort, as well as tracking the impacts and outcomes.  In Chelan County (central Washington), our community food forum spurred the formation of a local food system coalition called “EAT”. EAT has obtained a grant to expand the Wenatchee farmers’ market and start a new school gardening program. EAT has also obtained funds from Heifer International to conduct a more extensive, participatory, community-based food system assessment that builds on the original data we collected. A food system assessment training for community members based on the Community Food Security Coalition model was held there on November 18. Ostrom will be assisting with the food system assessment over the winter of 2006-2007 and tracking the impacts and outcomes. This rural county is especially interesting because of its export-oriented agricultural system (apples) and its high population of immigrant farm workers. Finally, in our third county, Skagit, a regional collaborative of farmers has continued to expand a farm-to-school distribution program based on the initial connections between farmers and school food buyers that were established at our 2004 community food workshop. Currently, around 35 farmers have been involved in this program. We plan to continue tracking the progress of these three community-based initiatives. The matrix devised by Clare Hinrichs as part of this project will provide a useful structure for systematicallt evaluating the impacts of these various local food system projects over time. 

WEST VIRGINIA
Examined the role of niche products as a means of enhancing income and diversifying income sources, and to contribute to statewide economic development. One such product is pasture-raised beef.  This year, we undertook a market assessment of pasture-raised beef, including in-store evaluations of this product to determine consumer attitudes and willingness to pay.  Approximately 400 respondents in four grocery stores across two states (WV and PA) were surveyed.  Statistical analysis of the results is under way.  

Examined the use of the Internet using information from a survey of agricultural producers in the northeastern U.S. Analyzed who is using the Internet, how they are using the Internet, and the impacts it has on their gross farm sales. Survey results are available in an online research report and a presentation to farmers at a marketing workshop gave them ideas for using the Internet as part of their own marketing strategy.

WISCONSIN
· We successfully applied to the SARE program for funds to initiate a “Buy Fresh, Buy Local campaign in the Dane County area.  This project will diversify production capacity through development of the institutional market for fresh, fresh-processed, and locally produced products.  It will accomplish this through creation of a publicity campaign that will allow the value-added of “fresh and local” foodstuffs to be captured by both farmers and institutional food services.

· Project personnel have been deeply involved in efforts to create a food policy council in Madison.  That initiative has now borne fruit.  In October, the Dane County board voted to establish a Food Council.

· Project personnel continue to collaborate with the Troy Drive Gardens project, a multiple use, community-controlled, urban agriculture initiative on Madison’s Northside. Involved is a series of applied research projects (agronomic, economic, and cultural) as well as the organization of a “learning community” that engages both the UW-Madison and the Northside residents.

********
Objective 4:  Document and assess the key economic, environmental, and social impacts of current or potential efforts to create and manage change in the food system.
********
CALIFORNIA
We followed up a study on regional agricultural marketing organizations in California with a more detailed analysis of one of the regional agricultural marketing programs—Capay Valley Grown (CVG).  In a report entitled, “An Evaluation of the Capay Valley Grown Campaign,” we focused on documenting the quantitative and qualitative ways in which the project has been impacting growers and communities in this region of Yolo County.  In its third year of offering assistance to growers and ranchers in the Capay Valley region, the project has also helped raise consumer awareness of the valley’s agricultural products and contributed to the region’s profitability.  

The Capay Valley study’s purpose was to evaluate how well the project was meeting its goals and objectives.  Two surveys were conducted to gather data—one targeted to project partners, and one targeted to consumers at two farmers markets where CVG products are sold. Results highlighted specific accomplishments in the areas of: (1) producer partner marketing venues, (2) Capay Valley Grown partnership benefits, and (3) consumer awareness.  The study also made suggestions about immediate and long-term strategic actions.  

Finally, the study suggested a set of concrete indicators and provided baseline data for a number of them, so future evaluations could build on this base.  Since agricultural programs throughout the state are looking for ways to measure their impacts, we see this study as a potentially useful tool for agricultural advisors, farm organizations and agricultural agencies to use in their work.  These “indicators” will be required with greater frequency as funders (whether philanthropic or government-based) are increasingly concerned with cost/benefit scenarios in making decisions.  Additionally, local and statewide policymakers want to see concrete indices or indicators of success.  

Impact:

The Capay Valley report has been read and used by leaders and members of Capay Valley Grown in helping them improve current programming.  They now have a much better idea of what features have been most useful to the partners and how they might make the program even more effective.  A recent interview with the Capay Valley Vision Program Coordinator found that: 

In the short term, the study showed that many partners were interested in the selling products through a joint store. With that initial support, Thomas Nelson (a resident and business school student) has been able to organize investors and Capay Valley Grown partners to put together an LLC that will be selling Capay Valley Grown products at a Capay Valley store in the newly refurbished Nut Tree in Vacaville. That will be opening in the spring of 2007.  The questions about marketing tools led us to our 06-07 marketing plan for Capay Valley Grown which includes a Farmers Market trailer, website upgrade and improving our print media outreach.  Finally the survey gave staff more insight into how the Capay Valley Grown partners perceive and utilize the partnership. Also it has set up a baseline for us to evaluate our progress again in a few years.

MISSOURI
Elizabeth Barham has continued working over 2006 with members of the Mississippi River Hills region roundtable on establishing appropriate benchmarks for their progress.  Two major research projects to measure these benchmarks have been developed and funding secured for work to be carried out in 2007.
NEW YORK
Successful community-building has been the key to the successes experienced in the

Lake Erie Concord Grape Belt.

OREGON
We obtained a $60,000 grant from the Western SARE Professional Development Program to put on a series of workshops to introduce Agricultural professionals throughout the West to diverse alternative marketing channels. The first workshop was attended by 19 individuals from 9 states.  We worked with the Ten Rivers Food Web to complete a local food systems assessment and discuss the report in a series of public meetings. We participated in a USDA funded project led by Ecumenical Ministries that has piloted innovative ways for faith based communities to support local food systems.

WASHINGTON
We are continuing to track three of the county case study sites where food and agricultural system research was initiated as part of this project in 2002 (see Objective 3).

WEST VIRGINIA
Used data from survey of WV farmers’ market vendors to examine the economic impacts of these markets on jobs and food system profits in WV.

WISCONSIN
· Final data was analyzed and two reports were authored comparing cheese made from milk from pastured dairy systems with cheese from confinement dairy milk. Significant color and texture differences were documented, and consumer taste panels preferred the flavor of cheddar cheese made from milk that combined managed grazing systems with grain supplements.  This combination is the most common feed regime for graziers in the upper Midwest.  Discussion began on the next tier of research regarding cheese from pastured dairy systems.

· Project personnel continue to be significantly involved with the coordination of a national initiative on “renewing an agriculture-of-the-middle” (See www.agofthemiddle.org).  This initiative features three strategic areas: new agri-business models, changed public policies, and supportive research & education. An associated USDA/CSREES multi-state research & education technical committee (NE1036) held its inaugural meeting in October, 2006 (See http://nimss.umd.edu). Three grants from the USDA/CSREES/NRI Program, Prosperity for Small and Medium-Sized Farms, were secured by members of NE1036.

PLANS FOR THE COMING YEAR

CALIFORNIA
In the fall of 2006, we embarked on a new study focused on improving regional markets in Yolo County through institutional food services, particularly those in hospitals, correctional facilities and government institutions.  We will be assessing the demand and supply for locally grown foods in these institutions.  Additionally, we will be working with Cooperative Extension personnel and government agencies that are developing a county food policy.  We would like to see such a policy encourage the purchase of locally grown foods when possible, in addition to the nutritional improvements it already encourages.

KANSAS

In Kansas, plans for the 2007 calendar year will focus on implementing two funded projects.  The first of these is primarily an outreach project.  Its main goal is to develop capacity among agricultural professionals (educators and technical service providers and their institutions) to engage Latino audiences in local food systems.  This includes developing a training program in sustainable production practices for Latino audiences, helping these audiences to identify and connect to local markets, and fostering new, multi-stakeholder partnerships engaged in local food system development.

The second Kansas project is focused on related research.  The purpose of this work is to increase our knowledge of Latinos in Kansas, particularly those engaged in local food system activities.  Our objective is to create a better overall picture of their background, addressing key questions:  Descriptive data on sending communities (cultural context);  what agricultural experience and skills do they bring; what are their current activities in the local/regional food system; what are their interests, goals, aspirations in terms of becoming producers in Kansas; and what opportunities and barriers do they face in becoming productively, profitably and sustainably engaged in local and regional food systems?  Gerad Middendorf will direct a graduate student on these efforts.

A new faculty member at Kansas State University, Theresa Selfa, is pursuing research focusing on environmental challenges and agricultural restructuring in the Western US and in Devon, in southwestern England.  Papers in progress are: T. Selfa, R. Fish and M. Winter. “Household and Landscape Responses to Changing Environmental Mandates: Examples from Devon, England”;  T. Selfa.  “Agricultural Restructuring in the American Great Plains: A Critique of Post-Productivism”; T. Selfa and J. Qazi. . “Eating Outside of the Market: The Role of Bartering and Gleaning in Alternative Food (Security) Networks in Washington State”; and T. Selfa. “Comparing Local Water Governance Systems in Western Kansas: Balancing Needs for Water Conservation and Economic Development

in Rural Agriculturally- Dependent Communities.”

MICHIGAN
Jim Bingen
· Carry out research on the costs and returns for farmers to sell in farmers’ markets in Michigan.

· Complete research on the perceptions of non-organic growers about incorporating organic practices into their production and marketing strategies.

· Continue work on understanding organic marketing structure and opportunities for Michigan organic farmers.

· Continue work on place-based development in Presque Isle County, Michigan.

· Develop a collaborative research program on place, taste and rural development.

· Member, Advisory Committee, Wallace Chair in Sustainable Agriculture, Iowa State University

· Member, Farmers’ Market Coalition Council

Mike Hamm
· Continue work on Michigan feeding and producing connections

· Continue to work on “Ag in the Middle” from the perspective of pasture-based animal production systems

· Continue work on research and outreach with community based organizations to develop community food assessments and plan for programmatic efforts towards meeting food needs of low income community residents

· Continue research on values-based value chains for animal products

· Develop national network that links food systems and active living in communities

Laura DeLind
· Continue working with Lansing Eastside Neighborhood on local food programs, farmers market development, and food security assessment 

· Continue working with CSA-MI developing a mentor program for Michigan CSAs and a CSA manual for new CSA farmers and advocates

· Continue working with Presque Isle County on “place-based” community planning
· Continue working with the University Food System Committee at MSU
MINNESOTA
We will participate in the Minnesota State Fair Eco Experience and Minnesota Cooks events again in 2007.  We continue to work with Renewing the Countryside to research and develop additional Green Routes guides
OREGON
We will continue to disseminate our work on the development of alternative marketing channels throughout the Western States. We will also work with local groups throughout Oregon that are seeking to support the development of local food systems

PENNSYLVANIA
1.  An article examining how social justice concerns figure in four types of selective patronage consumer campaigns is close to completion and will be submitted to a peer- reviewed journal.  Fieldwork with organizers of Buy Local Food campaigns will continue.

2.  An outreach report on the survey of state identity agricultural marketing programs will be completed and disseminated electronically to interested outreach and applied audiences.  An academic article building on that descriptive report will be prepared and submitted to a peer-reviewed journal.

3.  A survey questionnaire will be conducted with the 501 public school food service directors in Pennsylvania to assess the interest, opportunities and barriers for developing farm-to-school initiatives centered on procurement of local and regional foods.

4.  Eight to 10 “mini case studies” of additional farm-to-school initiatives in Pennsylvania (based on an abridged version of the protocol already developed) will be conducted.  The case studies are intended to illuminate geographical and school resource variations in how farm-to-school is approached and its potential for success.   This research will inform development of a “How-To Guide” addressing the situation in Pennsylvania. 

PUERTO RICO
Next year we plan to continue with the analysis and write up of publications, and with the development of presentations and posters based on project results and activities.  Time will be devoted to the preparation of a proposal on food security and the preservation of agricultural and natural resources, one of the research needs identified by stakeholders of this project.

WASHINGTON
As described above, we will be assisting with participatory community food system assessments in Chelan County (rural) and King County (urban). We will also be conducting a statewide forum on food system research needs in Washington in partnership with our statewide Small Farms Team. Gail Feenstra, our project partner in California, will be coming out to assist us with this effort. We will carry out a planning process with this team of WSU researcher, extension, and teaching facultry to set out our research and extension agenda in food systems for the next five years. 

We will continue to develop our educational programs in sustainable food and farm systems. On the farm side, we will continue to support small and immigrant family producers in developing stable and profitable local market connections and contributing to a healthy local food supply. We will continue to offer semester-long and intensive short courses for students and community members on the dynamics of sustainable local  food and farming systems in the context of globalization. Our spring break Field Course on Sustainable Food and Farming Systems for students and community members will consist of field visits around the state to look at various aspects of the beef and dairy food chains, from production sites through processing and retail sites. Course participants will research the various dynamics of both alternative and conventional food streams for these products as one piece of a statewide food system assessment.
WEST VIRGINIA
· Continue analysis of data gathered on demand for pasture-raised beef.

· Conduct a workshop on using the Internet as part of a successful small farm marketing strategy.

· Begin work on a marketing analysis of Omega-3 enhanced WV-raised Brook Trout.
WINCONSIN
·
2007 versions of the Food For Thought Festival and Farm Fresh Atlas are being planned.

·
The Wisconsin Homegrown Lunch program will be continued.  It is hoped that we will have the resources to expand the program to two additional school districts. A report on the Wisconsin Homegrown Lunch Program is being prepared and will be published as a research paper of CIAS.

·
In cooperation with REAP, project personnel are developing a “Buy Fresh, Buy Local” campaign focused on the institutional market (schools, hospitals, restaurants, county facilities).
· Results from the laboratory research on pasture-based cheese will be combined with understandings gained regarding the specialty cheese industry in Wisconsin to orient further marketing research/outreach related to pasture-based cheese products.

· Significant time will continue to be spent coordinating the development phase of the national agriculture-of-the-middle initiative. In addition to facilitating the development of NE1036, project personnel will be involved in co-editing a book on the agriculture-of-the middle being contracted for publication in 2007 by the MIT Press.

Work will begin on a NRI-funded research, outreach, and curriculum development project associated with alternative business models for farmers- and ranchers-of-the-middle.
