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Annual Meeting

W 2003

Robert Mondavi Institute of Wine and Food Science

Second floor (room 2211) South Building

UC Davis

Wednesday Nov 18    6-8 pm
Attendees: Christine Bruhn-UC-Davis, Marla Reicks-UMN, Mary Clusky-Oregon State, Carolyn Gunther-OSU, Beth Olson-MSU, Susan Welsh-USDA NIFA, Siew Sun Won-USU, Suzie Goodell-NCSU, Latha Devareddy-UARK, Stephanie  Jensen-UC-Davis, Scottie Misner-UArizona, Rickelle Richards-BYU, Rachel Novotny-UHawaii.

Last year’s minutes were approved.
Carol has located the missing data and will show us later. Miriam Edlefsen Bellejos may join writing teams.

Update of members contact information (W-2003 Member’s List) will be sent to members.
Update of activities from each state:
CA-Christine recruited Stephanie Jensen, a first year graduate student with background in biology. She also has expertise in American Studies, conducted focus groups and product development.
UT-Brigham Young-Rickelle’s student has conducted focus groups in Spanish and used $20 incentive cards from WalMart and received feedback comments from Hispanic groups. 
UT-USU-Siew Sun has not collected data but has developed an electronic form of the MBQ to gather data statewide.

OH-Carolyn now has a faculty position, obtained a grad student, written a grant to fund the student and now has identified a community partner.

MN-Marla has met and worked to develop focus group questions.

OR-Mary has lost her student but has another student who may be interested. Mary, Marla, and Suzie have met and developed focus group questions for the group.

NC-Suzie has obtained IRB approval and worked with the group to develop focus group questions.

AZ-Scottie has obtained IRB approval but not done any further work.

USDA NIFA-Susan Welsh-refer to 2 handouts: 1. NIFA Update: General and Nutrition and 
2. list of Multistate Research Fund Projects in Nutrition, Food Science and Social Sciences. NIFA was created Oct.1, 2009. The new organizational chart was revealed with emphases discussed. The Farm Bill created a Chief Scientist for all USDA, Rajiv Shah, MD. This was done to raise the bar similar to NIH. Unfortunately, Dr Shah has now resigned. Roger Beachy, the new NIFA director, is a political appointee, is well-qualified, and is interested in child obesity.  AFRI program types include Applied Research, Education, Extension and Integrated Research, Education, and Extension and the six program areas: Plant health, Animal health, Food Safety, Nutrition and Health, Renewable Resources, Ag Systems and Ag Economics and Rural Communities. Food safety will deal mostly with bioactive food components. The Human Nutrition and Obesity Program has two integrated priorities and there is one Extension priority. Susan then discussed other key information, i.e. completing a CRIS search, how to volunteer to review projects, Multistate projects and Extension emphasizing Families, Food and Fitness. REEO,AFRI (similar to NRI) must be integrated and develop programs to measure progress. She answered questions clarifying slides and other projects.

Committee was appointed to select next chair and secretary: Marla & Scottie.

Thursday Nov 19    8:30-5 
Additional attendees: Carol Boushey-Purdue & April Mason-Colorado State
W-1003 Primary Data analysis – Carol
The scans all came in. Irish student, Jessica Scramm, cleaned up the data as her dietetic project. 
Questionnaires were obtained from 673 parents and 680 children. Few scanning errors however, some parents or children were outside the age range or ethnicity criteria. Final ended up with 597 parent/child pairs.
Constructs-see from last year’s data-Jennifer Glas, Leslie Cradle & Jessica Scramm.

 3% are not parents, 
Table 4 showed all the significant factors for child’s Ca intake

Model 1 and Model 2 Parents made a difference but household modeling especially works in Hispanic and Asian households. Push non-dairy sources if dairy intolerant. 
Administrator’s update:
April Mason: USDA is now searching for an undersecretary replacement for Dr. Shah. Roger Beachy, director of NIFA, is very open to suggestions. AFRE may present new opportunities and competitive funding.  As we consider new officers, consider a new administrator for W-2003. April will accept a new position at K-State as Senior VP and Associate Provost. 

Update on writing groups/manuscripts:

Paper 1: What predicts a child’s calcium intake?

[image: image1.wmf] Writing Group: Garry Auld, *Carol Boushey, Beth Olson, Mary Cluskey
Paper 2: Parent and child interrelationship
[image: image2.wmf] Writing group: Christine Bruhn, *Beth Olson, and Scottie Misner

1. An example of question to answer: Are parents thinking the same way their children are?

Factors: 

i. Kids/ parents psychosocial factors
· Encouraging

· Expectations (Beverage)

· CRF availability

· Family meals

· Family consumption

· Eating occasion scale/Eating out
· Family influence on the child
· Generational differences attitudinal, weight concerns-do they go together?
· Scales, gender-match?
Consider Potential confounding factors:

1. Participation in low-income based programs** 
(dichotomous)

2. Education level: HS or less, some college, college education 
(3 groups)

3. Single adult, 2 adults, or more than 2 
(3 groups)

4. Concept of “at home” or “not at home” for adults 
(dichotomous)

    --- Q32 & Q33

 (**Food Stamps Nutrition Education Program, WIC, and school meals program) 
Paper 4: Parental Influence on child intake 

[image: image3.wmf]
Writing Group: *Marla Reicks, Siew Sun Wong, Miriam Edlefsen Ballejos, Suzie Goodell and others 

Need to adjust for states on sampling numbers (although insignificant) but we need to mention this in our paper about including this adjustment in our data analysis.  We will create 9 variables (9 different states)


   Parents intake 

Paper 4: Rank foods by ethnicity describing variation.  What foods are most important as calcium sources by ethnic groups and parent versus child (factor or principle component analysis to determine which sources drive calcium intake)

[image: image4.wmf] 

Writing group:*Mary Cluskey, *Siew Sun Wong, Miriam Edlefsen Ballejos, Garry Auld

1. Decide on one of four objectives and determine appropriate analysis i.e. Principle Components, factor analysis-along scale of a certain food.
Paper 5: Eating out: divide by frequency of eating out and calcium intake. The higher the score the greater the parental expectations
[image: image5.wmf] 
Writing group: *Mary Cluskey, Christine Bruhn, Marla Reicks, *Miriam E (family meals), Latha Devareddy. 

· Dummy variable = indicator variable

· Calcium supplement: we will need to see how much detail is provided on the brand name.

Paper 6: Knowledge Quantitative data: awareness of what child is eating, how important are foods
[image: image6.wmf] 
Writing group: Christine Bruhn, Carol Boushey, Carolyn Gunther, Suzie Goodell, Rickelle Richards
Knowledge ( Acculturation and obesity)


a. How does knowledge influence Ca intake? 

b. From results: (Carol Boushey)

    Nutrition knowledge score: 

· Non-Hispanic White > Asian > Hispanic

· College degree > some college > High School

· 41-60 > 16-40

c. Does knowledge of nutrition influence behavior.

d. Reference: Adult Q39-41

· Less acculturated children obtain more calcium from cultural food.

· Immigrant parents are less likely to completely give up their cultural foods but children born here are more likely to consume more American foods. 

Previous guidelines on future papers: 

Future papers other than those derived from the four main hypotheses will be generated by individuals.  Topics based on other items of interest for use in conducing undergraduate, honors, and master’s projects can be sent to the group in an email.  If anyone has objections, they should respond to that initiator.  All researchers will be named on the paper and students should be first author on such papers.

Other papers:

Soy/non-dairy; 
Gender-difference between boys & girls; 

Segmentation-Dennis, Koel, Marla, Mary, Carolyn;
Data:
Carol Boushey has cleaned up the data.
Raw data follows the questionnaires for both parents and child

Psychosocial scales-shows numbers of missing values and frequency of variables that make up a score v=parents 

Friday Nov 20    8:30 – 5 
Lunch at Bistro 33

Next year’s Officers: 
Chair-Scottie Misner, Secretary-Rickelle Richards

Next year’s Annual Meeting 
It will be held in AR Oct.6-9 with Latha. You may fly into either XNA airport in Bentonville or Tulsa.
Marla-Review of W-2003 Proposal
Focus group questions:
Build on their Social Motives, Affiliation, Nurturance, Dominance, Motivation, Away from home 
Role modeling and reasons to set an example
Importance of Parent

Focus Group questions to emphasize: 

Show positive practices vs negative practices-strategies to create messages for food preparer and have people react to them
Projective techniques/exercises-
Sentence completion and Story telling

Target Objectives: Look for successful parents

Nominal group techniques (NTG)
Reasons to set a good example and reasons why I don’t

Settle on messages then test messages on next proposal

Introductory words and delve into Hybrid focus group nominal
Data collection Approach, recruitment, confirm (refer to documents in last year’s minutes found in Appendix)
Review of previous time line
Timeline:

· February conference calls to review draft of Pilot questions and revise as needed

· Mid Feb- submitted

· Focus groups-conduct Jan-May, highlight references, pilot testing with pictures

· May-revise pilot questions & pictures

· May-September-conduct focus groups

· Nov.19-complete focus groups & check on message development by experts for Davis meeting

· Next year-2010- start data analysis

Focus groups assignments

	State
	White
	H/L
	Asian
	AA

	
	1
	2
	3
	1
	2
	3
	1
	2
	3
	1
	2
	3

	AR


	
	
	
	X
	X
	
	
	
	
	
	
	X

	AZ


	
	
	
	X
	X
	X
	
	
	
	
	
	

	CA


	
	
	
	
	X
	
	X
	
	X
	
	
	

	UT


	
	
	
	
	
	
	X
	X
	X
	
	
	

	BYU


	
	X
	
	x
	
	X
	
	
	
	
	
	

	HI


	
	
	
	
	
	
	x
	x
	X
	
	
	

	IN


	
	X
	X
	
	
	
	
	
	
	x
	
	

	OH


	x
	x
	X
	
	
	
	
	
	
	
	
	

	MN


	
	
	
	
	
	
	
	
	
	x
	x
	X

	NC


	X
	
	
	
	
	
	
	
	
	
	x
	x

	OR


	x
	
	X
	
	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	
	
	
	
	
	


1=Expectations

2=Role Modeling

3=Availability

Each state conducts 3 focus groups (except Oregon-2 groups). Each focus group has 9-12 participants.  If fewer than 6 people participate, conduct another focus group.
Each state conducts one focus group on each of the three areas of inquiry, Expectations, Role Modeling, and Availability/Convenience. 
Sub group characteristics of parental behaviors for message tailoring

3 groups met to discuss: 

1. Develop script for pilot testing  (Marla, Mary, Suzie, Rickelle, Siew Sun),

2. Analysis/script group (Carol, Suzie, Scottie) 

3. Research design/grid group (Christine, Rachel, Carolyn, Latha)

Saturday Nov 21   8:30-10:30 am
Study Group State Recruitment

Prescreen individual- Christine will develop guidelines and send for comment
Include pictures of foods of food for prompt
Offer incentives

Procedures, audio record and transcribe focus groups





Attachments
Publications from the previous year:
Are there any new ones for the Annual Report for 2009? (Please send to Scottie)
Cluskey M, Auld G, Edlefsen M, Zaghloul, S, Bock MA, Boushey CJ, Bruhn C, Goldberg D, Misner S, Olson B, Reicks M, Wang C. Calcium knowledge, concern, and expectations for intake among parents of Asian, Hispanic, and non-Hispanic white early adolescents. The Forum for Family and Consumer Issues. Winter 2008, 13(3). http://ncsu.edu/ffci/publications/

Edlefsen M, Reicks M, Goldberg DL, Auld, GW, Bock A, Boushey CJ, Bruhn CM, Cluskey M, Misner SL, Olson BH, Wang C, Zaghloul S. Strategies of Asian, Hispanic, and non-Hispanic White parents to influence young adolescents’ intake of calcium-rich foods, 2004 and 2005. Preventing Chronic Disease 2008;5(4) October. http://www2.cdc.gov/pcd/issues/2008/oct/07_0174.htm

Cluskey M, Edlefsen M, Olson B, Reicks M, Goldberg DL, Auld, GW, Bock A, Boushey CJ, Bruhn CM, Misner SL, Olson BH, Wang C, Zaghloul S. At home and away-from-home eating patterns influencing preadolescents’ intake of calcium rich foods as perceived by Asian, Hispanic and non-Hispanic White parents. J Nutr Educ Behav. 2008;40:72-79.
Yang J, Boushey CJ, Olson BH, Auld G, Bock MA, Boushey CJ, Bruhn C, Cluskey M, Edlefsen M, Goldberg D, Misner S, Olson B, Wang C, Zaghloul S.  Intentional purchase of calcium-fortified foods observed among Asian, Hispanic, and non-Hispanic white parents of early adolescents.  Submitted to Journal Am Diet Association 2008 (in review) 

Olson, BH, Chung, KR, Reckase, M, Schoemer, S. “Parental Influences on Dairy Intake in Children, and their Role in Child Calcium Fortified Food Use," In press, Journal of Nutrition Education and Behavior.

Abstracts

Roth-Yousey L, Asche K, Schroeder M, Reicks M. Assessment of parent and child perceptions of rules and expectations regarding beverage intake. FASEB J. 2008 22:44.2. 
Methods
Add to Methods Section:

All questionnaires were administered in person by researchers in five states. However, researchers in three states also prepared and mailed packets to a proportion of parents with a stamped return envelope (14%-50% of questionnaires for those states). Parents who completed the questionnaire in individual or group settings took about 20-45 minutes to complete the questionnaire, with an average of 30 minutes.
Conducting Focus Group Research

By Christine M. Bruhn

Center for Consumer Research

Reference:  Krueger, Richard A., Focus Groups, A Practical Guide for Applied Research, 2nd Edition, Sage Publications, 1994.

Focus group interviews have six key characteristics.  There are composed of 1) people, 2) who possess certain characteristics, 3) gathered together, 4) to provide data, 5) which is qualitative 6) in a focused discussion setting.   

Purpose: Used for developing materials, providing insight into an area or issue.

Helpful in generating hypothesis about an area where little is known

Researcher gains understanding of issue, may serve to develop new ideas 

Reduces distance between researcher who produces information and user

Highly flexible.  Work from topics rather than being tied to specific questions.  Listen and probe to gain an understanding of what is being said

Can obtain information on contingencies, "If ...and .. then I ..."

Respondents may stimulate each other, true feelings may be expressed.

Can obtain direct quotations which capture respondent's feelings.

First step:  Identify problem to be investigated and objectives to be explored.

Group Size:  6-12 persons.  If the group is too large, not everyone gets in to the discussion.  If too small, you don't have appropriate group dynamics.

Composition:  similar, don't mix age, gender, education level, ethnicity.  Men get peacock effect.  Some disagreement if people should know each other or not.  Sometimes it is unavoidable. 

Process:  Must create an atmosphere where people are comfortable disclosing their feelings. Introduction sets the context. Main questions are pre-determined.  Will have similar probing questions, but each focus group is distinctive.  

Advantages: focus groups are relative quick and low cost, Approx. cost is $25-50 per person depending on length of focus group.  Transcribing might cost $200 for all six focus groups.  It is flexible, you can go with the flow.  Get different types of information, more "why" and "how."  

Disadvantages: 1) The moderator is critical.  2) Scheduling can be a problem; sometimes only half of the scheduled participants actually show up.  (Consider a reward that will get people to come.)  3) This is not a random sample.  Responses can not be quantified, rather the range of issues can be identified. 

Stages of focus group: conceptualization, developing questions, pilot testing.  It is recommended to practice before actually doing a focus group.  

How many focus groups are needed:  The general recommendation is conduct focus groups until you do not hear anything new.  With some topics and audiences, 3 may be enough, with more complex issues or when response is diverse, 12-14 may be more appropriately.  

Introductory comments: check book.  Introduction should be consistent across all groups.  Memorize or sound natural when presenting the common introduction as to confidentiality, no right or wrong answer, and other ground rules.  (Assistant moderator should give this background to people who come in late.)  

Types of questions: (See book page 54-69)

Open for round robin, i.e. use an easy general question to get people to talk

General question on the topic

Spiral to key topic, but not so quickly that you miss critical insight.

Transition questions - "We talked about what you like to drink for lunch, now let’s talk about milk."  "What I am hearing you say is you don't drink milk at school because it is warm."  Clarification, "I am not sure I understand what you are saying, can you repeat it?"

“Why” questions, implies there is a reason, sometimes you don't know the reason.  Try to word the questions so it is opened-ended, non-threatening, and neutral.  

Ending -This is one last chance to get information.  You could ask the assistant moderator to give a summary and ask participants if there is anything they want to add.  

Keys to a successful focus group:  quality of the questions, moderator skills, right participants, quality of analysis.   Results can be less satisfactory if the group has a dominant person, if participants will not cooperate or give depth to their comments, if the moderator doesn't probe, talks all the time, intimidates the participants, or indicates the "correct and incorrect" response.  

Difficult participants:  The expert, person with a dominant personality, shy person, or rambler.  A shy person should be seated so moderator has easy eye contact.  The dominant person should sit beside the moderator so moderator can turn his/her back to them.  Some phrases could help: "Some of you have not had a chance to express your opinion yet."  Must not shut off rambler too quickly or it will destroy rapport with the rest of the group.  Try to break eye contact with rambler, or use body language to indicate you want to hear from others.  

Moderator characteristics, comfortable in groups, non-obtrusive control, good listener and processor, adequate knowledge of topic, alert and not distracted, similar to clients, neutral, sense of humor, avoids stating own opinions.  

Assistant moderator role: (Usually use grad students) Good note taker, fast and readable, ability to summarize, good judgment of what is important, handles equipment, handles unexpected interruptions.  Assistant may also help set up food, table tents with names

Format for Assistant Moderator

Location ____________  Ethnicity _____  Age _____  Gender: M F  Date ____

	Name
	First few lines 
	Notes summarizing

	Bill
	I don't like the taste of
	taste, good quote

	Jim
	
	


Assistant Moderator uses name or initials to record first few words when each participant speaks.  This will help the transcriber.  The Summary section is used to note general themes of the focus group.  

Equipment:  Dictaphone with mini tapes.  Use good quality 90 minute tape and record at slow speed for better quality.  

Table microphone: use two at a cost of about $50 each.  Use a Y junction to plug them in.  Plug them into the wall to conserve batteries.  Replace batters in table mikes. after about 2 sessions.   Dictaphone voice processor with foot pedal is used to transcribe tape.  

The last step is the Post Focus Group debriefing.  Note what you heard.  

Make multiple copies of transcript, one for files, one for analyzer, etc.

Data Analysis (See book) 

Data Analysis Grid

Location _________ Ethnicity ______ Age _____ Gender M F     Other _____    Date ____

	Initial of person making comment
	Question 1 written out
	Question 2
	Question 3 etc.
	Summary 

Factors of importance to person 


	Quote

	JB
	Jim's response
	Jim's response
	
	Family
	"My dad always reminds me to drink milk

	TR
	Tom's response
	
	
	Taste
	"I don't like the taste of milk"

	
	Summary: 

Key concepts related to Q 1.

Include how many people express each concept
	Q 2 key concepts
	
	
	


Next step: Responses can be shared with interested parties and published, as qualitative information.  Commonly focus groups identify areas of concern or types of response which are later quantified by mail, telephone survey, personal, or internet survey.  
W-1003 Instructions for Recruitment:  Researchers (2006)

Recruitment methods:

· Each state should use the recruitment method(s) best suited to their circumstances

· Several recruitment methods are appropriate for this project:

· Fliers

· Verbal announcements

· Written announcements in bulletins or newsletters

· Personal contacts; 

· Presentations at groups (provide a lesson for a group in exchange for survey collection)  
· Several types of groups can be utilized for recruitment:

· Cooperative Extension Service (EFNEP, FSNEP, 4-H, etc.)

· Faith-based groups

· After-school programs

· Scouting groups

· Adult groups (ESL classes, employers, sports teams, WIC, etc.)

· Criteria for recruiting respondents:

· Major food purchaser and preparer for household (parent)

· Parent and child must have lived in the US for at least 12 months

· Parent and child must read/speak English 

· For individual recruitment:  Parent of a child aged 10 to 13 who is non-Hispanic white; Hispanic or Latino; or Asian or Asian American or a mixture of any of these three groups (parent)

· For group recruitment:  groups where the majority of participants would meet the race/ethnic mix noted above in the previous bullet.  

Survey Numbers:

· Each state should collect 105 survey pairs, at minimum.  150 copies of each survey will be sent to each state.  

· Goal target number for all 10 states = 

· 350 pairs of surveys from Asians

· 350 pairs of surveys from Hispanics

· 350 pairs of surveys from non-Hispanic whites

· Individual states volunteered to collect varying numbers of surveys from each ethnic group – see Table 1 for summary.  Total from Hawaii meeting =

· 270 pairs of surveys from Asians

· 145 pairs of surveys from Hispanics

· 390 pairs of surveys from non-Hispanic whites

· Therefore, each state should recruit more ethnic respondents to meet goal of 350 from each ethnic group.

When distributing pairs of surveys to parents and children, be certain that both surveys have the same survey ID number!

	Table 1.  State
	Asian
	Hispanic
	White
	 Total

	MN
	70
	
	35
	105

	AZ
	
	60
	30
	105

	CA
	15
	45
	45
	105

	CO
	
	50
	55
	105

	HI
	40
	15
	50
	105

	IN
	15
	25
	65
	105

	KY
	
	
	
	105

	MI
	50
	
	55
	105

	OR
	
	80
	25
	105

	WA
	50
	
	55
	105

	Total 
	350* (240)**
	350 (275)
	300 (415)
	1050


*The desired number from each ethnic group is 350.  The number of respondents needed for each ethnic group was calculated using the website at www.gcrc.umn.edu.  Going to Biostatistics, the site connects to a Harvard website.  

**The number in parenthesis is the actual total group members signed up for at the meeting.  

Instructions for Survey Administration:  Researchers
Filling out surveys:
· Be sure -- parents and children are given surveys with the same ID number.  

· Surveys will be self-administered – meaning each respondent should read and fill out their survey with minimal assistance (i.e. parents must be able to read surveys without a translator, or only needing a word or two translated; children may receive help understanding/interpreting a question so they can answer it, but should not be told what to answer.  For best results, parents should not  be present with their child during the time their child completes the survey.)

· Children should not receive help from parents in completing surveys.  It is best if children complete the survey with the researcher present.  Discourage children from taking surveys home to complete.  

· Child or parent may complete surveys separately from the researcher, and child and parent may complete surveys separately from each other (i.e. at different locations and times).

· Some parents have more than one child between 10 and 13 years at home.  Remind parents that survey questions about their “pre-adolescent child” refer to the 10-13 year old who is filling out the child survey (not the other pre-adolescent(s) in the household).

· If consent forms used:  make sure that signed consent forms are collected prior to completion of questionnaire or that consent forms are returned with the completed surveys.

· If educational interventions are used, respondents should return completed surveys before education is provided.

· All researchers must meet the standards and requirements of the Human Subjects review board at their respective universities.

Delivering surveys to respondents and returning surveys to researchers:
· Parent and child surveys should have the same ID number.  

· Surveys can be given to respondents in-person (mandated for children, optional for parents), via mail delivery (parents only), or via family members (e.g. child completes MBQ and takes MBQ home to parent; child completes MBQ and MBQ mailed home to parent)

· Surveys from parents may be returned in-person or via mail.

· The researcher must ensure that all respondents receive clear instructions about:

· Selection criteria

· Time commitment (average 13.05 minutes ( 8.14 SD for children and average 25.00 minutes ± 9.09 SD for parents)

· Signing consent forms (if consent form used)

· Instructions for completing the survey (oral or written instructions are acceptable)

· How to return the survey

· Incentives provided

· Review questionnaire for completeness immediately when received from respondent

Tracking survey administration:
· Each state should track information regarding survey administration, as outlined in the survey data collection sheets and tables -- sent to the W-1003 listserve.

Instructions for Shipping Surveys for Data Entry: 

Goal – Data collection complete by Nov. 15, 2006.  

Preliminary data for Nov. meeting --  We plan to have a “preliminary data run” using the first 200 surveys, or all surveys sent in to WSU, by October 12, 2006.

· After surveys have been collected, each state should:

· Check surveys over for completeness – best to do this immediately after surveys are returned to you (e.g. circles completely filled in, all questions clearly answered).

· Complete data collection information -- if information about survey recruitment, etc. has not already been recorded in the data collection tables.  

· Keep parent-child survey pairs together – collate child-parent pairs together and paper-clip together physically to mail for data entry.   

· Do NOT separate surveys from binding.

· Copy each survey, to keep for your own records in your state.  

· Make 2 copies of each data collection table -- one for your own records, and two for mailing to WSU and Purdue.

· States are encouraged to send survey pairs soon after they are collected, collated and copied – rather than waiting until all 105 pairs have been returned to the researcher.  Surveys mailed in by Oct 12 will be used for a preliminary data “run”, so that data will be available for discussion at the Nov. 8-11 meeting in Tucson, Arizona.

· Finally, send original surveys (child-parent pairs paper-clipped together) and one copy of each data collection table to:

Miriam Edlefsen, PhD, RD

Dept. of Food Science & Human Nutrition

FSHN 120

Washington State University

Box 646376

Pullman WA  99164-6376

· Send one copy of your data collection tables to:

Carol J. Boushey

Department of Foods and Nutrition

700 W State Street

West Lafayette, IN 47907-2059

WSU Information Technology Services will be contracted to run completed surveys for data entry.  The total cost is estimated to be approximately $2,000 for data entry.  Each state will then contribute approximately $200 for data entry.  (If anyone wants more details about the breakdown of these costs, please contact Miriam Edlefsen.) 

Instructions for survey administration:  Key points for Adults
Thank you for agreeing to fill out a survey designed for parents with 10 to 13 year old children.  The information from your completed survey will help us find out what families with young adolescents are eating.  

The instructions for completing the survey are at the beginning of each set of questions in the survey.  However, there are a few things additional things that should be emphasized:

· You and your child should read and fill out your surveys separately and on your own (self-administered).

· Please do not help your child answer questions on his/her survey.  We want his/her own answer to the questions.  You may help your child interpret, or understand a question, or word, but you should not tell your child which answer to choose.

· If you have more than one child between 10 and 13 years at home, please remember:  when a survey question asks about your “pre-adolescent child”, the answer will refer to the 10-13 year old who is filling out the child survey (not the other pre-adolescent(s) in the household).

· If needed, remind parents:  Please be sure to sign all consent forms and return them before you complete your survey, or with your completed surveys.

· If you have any questions, please ask.  (Provide with contact information)

Instructions for survey administration:  Key points for Children
Thank you for filling out this survey for 10 to 13 year old children.  Your survey will help us learn about what young people in your age group like to eat.  

Instructions for filling out the survey are inside the booklet.  However, there are a few things I would like to review:

· Please read and fill out your survey on your own.  You should not get help from your mom or dad to answer questions.  You can ask for help if you don’t know a word or phrase, but don’t ask mom or dad what answer to mark down.

· If needed, remind children:  Please be sure to sign the consent form we have given you, and return it with your completed survey.

· If you have any questions, please ask.  (Provide with contact information)

NGT
Susie (see Siew Sun’s notes below)
Introduction:

Set Ground Rules:

Show photos-What are CRF? 

Let’s Get Started

If person can’t write-have it in your head

3 cards (same color) rank attribute to most important 


FOCUS GROUP 
We'll ask the positive question first

(I) Role Modeling
When children see their parents eat CRF/B, they are encouraged to eat CRF/B.  This is setting a good example.

1.       Nominal Group Technique (Steps 1-4)
What makes parents want to set a good example? (motivators) + go into consensus & agree
 
2.       Focus Group 
a.       What might help parents set a good example? (facilitators/strategies)
Probe: What helps you eat CRF/B? 
 
b.      What stops parents from setting a good example (barriers)
Probe: What stops you from eating CRF/B?
 
4.       Final reflection 
Facilitator: The next step of our project is to create messages [to help others increase their CRF]
What's most important of everything we went over today? What do you think is most important for us to include [to tell others about]?
 
Everyone writes the ranking down, say what they wrote down but no discussion
Facilitator: "I just want to hear what each of you write down"
 
(II) Availability/Convenience

1.      Intro: Setup examples of CRF/B examples (food photos). These are examples of CRF/B.  When parents have these foods in their homes, children are more likely to eat them.  In addition, many parents think some of these are quick, easy, and convenient for meals and snacks.
 
What makes parents want to have these foods in their home so their children will eat them? (motivators)
2.       Focus Group 

a.       What might help parents make sure they have these foods in their homes? (facilitators/strategies)
Probe: Where, when, and how do you get these foods?
 
b.     What stops parents from making sure they have these foods in their homes? (barriers)
Probe: What stops you from having these foods in your home?
 
3.       Final reflection 
Facilitator: The next step of our project is to create messages [to help others increase their CRF]
What's most important of everything we went over today? What do you think is most important for us to include [to tell others about]?
 
Everyone writes the ranking down, say what they wrote down but no discussion
Facilitator: "I just want to hear what each of you write down"
 
(III) Expectations/Rules

1.      Intro: Setup examples of CRF/B examples (food photos of beverages). These are examples of CRF/B.  When parents  have rules about CRB, children are more likely to drink them.  
 
What makes parents want to have rules about CRB? (motivators)

2.       Focus Group 
 
a. What helps  parents have rules about CRB? (facilitators/strategies)
Probe: What rules do you have about beverages?
 
 b. What stops parents from having rules about CRB? (barriers)
Probe: What stops you from having rules about beverages?
 
3.       Final reflection 
Facilitator: The next step of our project is to create messages [to help others increase their CRF]
What's most important of everything we went over today? What do you think is most important for us to include [to tell others about]?
 
Everyone writes the ranking down, say what they wrote down but no discussion
Facilitator: "I just want to hear what each of you write down" 
What makes parents want to set a good example for their children by eating calcium-rich food and beverages?
1._____________________________________

2._____________________________________

3._____________________________________

4._____________________________________

5._____________________________________

6._____________________________________

7._____________________________________

8._____________________________________

9._____________________________________

10.____________________________________

11.____________________________________
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