Minutes
NCCC-65, Indicators of Social Change in the Marketplace:
Producers, Retailers, Consumers

Saturday October 30, 2010 –2:30-7:30 pm

Sunday October 4, 2009—8:00-11:30 am
HYATT REGENCY MONTREAL, 1255 JEANNE-MANCE, MONTREAL, CANADA

MONT-ROYAL ROOM
Administrative Advisor: Marilyn DeLong
Members Attending

Mary Lynn Damhorst (Chair), Iowa State University, Ames

Marilyn DeLong (Administrative Advisor), University of Minnesota, St. Paul

Joan Ellis, Washington State University, Pullman

Jana Hawley, University of Missouri, Columbia

Cynthia Jasper, University of Wisconsin, Madison

Melody LeHew, Kansas State University

Jaeha Lee, North Dakota State University

Brenda Sternquist, Michigan State University, East Lansing

Leslie Stoel, The Ohio State University, Columbus

1. Welcome and introductions 

a. Check update of member contact information

2. Approval of the Minutes from the October 3-4, 2009 meeting in New Orleans, LA

a. Approved with no corrections

3.  Leadership Responsibilities for 2010-2011

a. Chair – Mary Lynn Damhorst 

b. Vice-Chair – Brenda Sternquist

c. Secretary – Leslie Stoel 

Leadership Responsibilities for 2011-2012 (if renewed)

a. Chair – Brenda Stermquist 

b. Vice-Chair – Melody LeHew

c. Secretary – Leslie Stoel 

4.  Payment of room fee (Brenda)

a. There was no charge for the room for the meeting

5. Reports/Issues

a. Research on the Edge pre-conference follow-up (Mary Lynn reported): no additional follow-up has been done; issue is closed.
b. ESRAB—2010 meeting in Montreal (Melody LeHew reported): the speaker at the ESRAB meeting (Dror Etzion, from McGill University) presented an excellent session on Designer Metrics, metrics that can be used to change behavior.
c. ITAA Workshop session: Building Alliances in the Use of Statistical Methods: Advanced Usage of Structural Equation Modeling (Leslie reported): 7 paid registrants; 6 stayed for the entire session and all 6 provided feedback (3 advanced SEM users, 3 new SEM users); comments included:
i. Workshop was helpful (5)
ii. The advanced topics covered were ones encountered recently in participants’ research and answered many questions (4)
iii. A great refresher on SEM basics (2)
iv. The models and SEM reports provided increased understanding (2) 
v. Offer a hands-on workshop in future, using software and running actual analyses (3)
vi. Offer introductory workshop in future to show how to pull it all together (1)
vii. Keep offering multiple levels of workshops (1)
viii. Conduct discussion of various programs, such as EQS, LISREL, M+, and others (1)
d. Submission of Appendix E by Nov. 15: due from each member at the state level
e. Increasing membership in NCCC-65

i. New members/loss of members: check with Laura Jolly at University of Georgia and Kathleen Reese at Texas A & M for replacement members
ii. Additions to station representatives: check with Florida State, Tennessee, Auburn, Clemson, Purdue (Sejin Ha), Louisiana State (Chuanlan Liu), Nebraska (Young Ha), University of North Carolina, Greensboro (Nancy Miller) and Oklahoma State (Jane Swinney) for new members
f. Plan for submitting annual report (2009-2010): discussion of the following topics was conducted
i. Review of accomplishments

ii. Impacts

iii. Member publications: includes grants, presentations, designs/juried artwork, master’s theses, doctoral dissertations
6. Implementation of NCCC-65 proposal objectives

a. Plans for 2010-2011; the following ideas were discussed:
i. Coordinate with ESRAB to launch a sustainability/social responsibility issues identification workshop to show progress for Objective 1 in renewal plan
ii. Follow through with ESRAB on identification of sustainability/social responsibility issues to launch a grant-writing effort for progress on Objective 2

iii. Plan and offer methodological workshops for progress on Objective 3
1. Panel of journal editors discuss structural equation modeling (SEM) issues, from both reviewer perspective and author perspective

2. Qualitative and/or mixed methods workshop
iv. Discussion of emerging issues involving indicators of social change in the marketplace; issues discussed included the following:

1. Wal-Mart and the lead they are taking in sustainability

2. General industry sustainability practices

3. Communicating research to constituencies

4. Trade press, non academic dissemination

5. Creating uniqueness within the US to enhance industry growth

6. Creating uniqueness within collegiate programs

7. The impact of mass customization
b. Location, timing, and dates of 2011 meeting 
i. Meet in Washington, D.C. and visit USDA, NSF, EPA and/or other funding agencies to talk about relevant funding opportunities 

ii. Meet either Oct 30 & 31, 2011 (before ITAA) or Nov 6 & 7, 2011 (after ITAA)

iii. Travel to/from Philadelphia via train

7. Report from NCRA Administrator - Marilyn Delong

a. Marilyn is no longer Associate Dean, so we will need to select a new advisor

b. Marilyn extended thanks for Mary Lynn Damhorst for coordinating the renewal proposal this year. 

8. Reports on University research and significant program initiatives: see Appendix
9. Completion of renewal proposal by December 1 discussed
a. Procedures and Activities (describe the procedures and activities that will contribute to achieving each of the objectives)

b. Expected Outcomes and Impacts

c. Educational Plan

d. Organization/Governance (process used for selecting leadership and for decision-making) 

10.    Adjourn  

TIMELINE:

November 15

•
Submit station reports and list of publications for 2008-2009 to Leslie

November 30

•
Deadline for submission of minutes from 2010 annual meeting

December 31 

•
Deadline for submission of Annual Accomplishment Report for 2009-2010 (SAES-422)
Appendix A
Reports of University research and significant program initiatives 

Iowa State University


The Apparel, Educational Studies, and Hospitality Management Department (AESHM) filled its endowed chair position—the Noma Scott Lloyd Chair in Textiles and Clothing.  Dr. Cheryl Farr, recently retired from Oklahoma State University, joined the program in October.   The professor-level position has a focus on technology and textiles and apparel.  Dr. Farr will assist in developing grant proposals related to functional design and sustainability, bringing with her extensive experience with industry and government grants.  She is also working on establishing a textile product testing and development lab that focuses on functional design.


The Apparel, Merchandising, and Design program is searching for an assistant professor in retailing/merchandising.  After the year-long freeze on position searches, we are pleased to have permission to offer a position this year.  The Hospitality program is searching for an assistant professor in the management area.


A new AESHM major in Event Management was approved this year.  The major will service students with fashion and hospitality interests.


Jean Parsons was honored with the Rossman-Manatt Scholar award.  The Human Sciences College award honors Jean’s dedication to and accomplishments in integrating her research and teaching in the creative design and digital printing areas. 


University faculty and staff had to take furloughs during spring 2010.  The state budget is reasonably healthy now, so no cuts may be required spring 2011. As a cost cutting measure, the Human Sciences College is considering development of a school of education which will combine the department of Curriculum and Instruction with Educational Leadership and Policy.
Kansas State University 
The academic year of 2009-2010 was a year of transition for Kansas State University:  President Kirk Schulz completed his first full year; we welcomed our new provost, April Mason in January along with a new Vice President of Communications and Marketing; followed by a new Chief Information Officer in the summer.  The campus is excited and energized by the new leadership and the direction for the future they are providing.  This summer our institution started a K-State 2025 visionary planning process to become a Top 50 public research university within the next 15 years.  Administration is engaging the campus and the community for input regarding the approach we will take to reach that goal. Other newsworthy items include receiving five faculty members receiving NSF CAREER awards; funding for new research center; groundbreaking for new campus, and dedication of new LEED certified building. More detail follows: 

· One of the most prestigious awards a young faculty member can receive is a National Science Foundation CAREER Development Award. These competitive grants are given to the best and brightest young faculty members in the country. Over the past year, K-State has landed more successful CAREER awards than any other time in our institution's history.  

· Department of Homeland Security has elected to fund a new center at Kansas State University. The Center of Excellence for Emerging and Zoonotic Animal Diseases — CEEZAD— will build on our growing expertise in animal health. This new center will develop and validate vaccines, create innovative devices to detect and diagnose threatening diseases, and help implement systems to curtail human and animal disease threats.

· Ground was officially broken for the first building on Kansas State University's Olathe Innovation Campus (November 2009) The campus provides a direct link-to K-State's many resources while also giving the university greater visibility and access to the heart of the Kansas City Animal Health Corridor.

· School of Leadership Studies Building dedicated. Building has been submitted to the U.S. Green Building Council at the “Silver” certification level.

In the College of Human Ecology, Dean Moxley was the first recipient of the Association of Public and Land Grant Universities Board on Human Sciences Public Service Award.  Our college also recently celebrated a groundbreaking for a new addition to Justin Hall that will seek LEED Silver certification.  

Michigan State University

The university has been forced to take a 20% budget cut over the next three years. The retailing program was eliminated as a result of this budget cut. All tenured faculty will be reassigned to other parts of the university.

North Dakota State University

Dean L. Bresciani was named North Dakota State University's 14th president on May 24, 2010. He was vice president for student affairs at Texas A&M University in College Station from 2004 to 2008. One of his goals is to make the NDSU distinctive among peers by balancing our roles of being student focused, land-grant and a research university. NDSU is working on development of new strategic plan for university, college and department with advent of new university administration. Now with more than 14,407 undergraduate, graduate and professional students, NDSU has set enrollment records for 10 straight years.

The Department of Apparel, Design and Hospitality Management changed the name of major for Apparel and Textiles. The new name for major is Apparel, Retail Merchandising and Design (ARMD). The department is moving toward all tenured and tenure tract faculty having 40-50% research appointments. The Apparel, Retail Merchandising and Design major developed a new mission statement. “The mission of Apparel, Retail Merchandising and Design at North Dakota State University is to prepare students to become problem solvers and leaders who create and manage products, service, and experiences for a global marketplace.  Utilizing original research, we educate students to analyze the dynamic interface among design, merchandising, and consumers of apparel, interior, and textile products.”

The dean of HDE, Dr. Clark Johnson; the head of ADHM, Dr. Bastow-Shoop; and several other faculty members in the program traveled to South Korea in July 2009 and met with faculty members and administrative staff at three universities in Seoul and one university in Jeju. They have discussed possible collaborations at the department levels.  The Department of Apparel, Design and Hospitality Management initiated collaborations in teaching and research with KyungHee University in Seoul, Korea. The department scheduled the first Korea study tour in May 2011.

Ohio State University

· The OSU Provost, Joe Alutto and our College Dean, Cheryl Achterberg have asked the College of Education & Human Ecology, which merged administratively in 2006 to reconfigure/merge units by the end of June 2011. 

· Goal for merging:  conceptual cohesiveness, integration and a synergy that advances the quality of faculty work

· Principles for merging: effectiveness, efficiency, impact, fiscal responsibility and collective responsibility

· The Ohio State University will make the switch from quarters to semesters in Summer 2012; the conversion process is well under way.

Oregon State University

Oregon State University is going through an administrative re-organization based on the three strategic initiatives; Healthy People, Healthy Planet, and Healthy Economy. College of Health and Human Sciences, where the department of Design and Human Environment resides will be becoming College of Public Health and Human Sciences. Currently there are the four departments within the college. With a re-organization, the college is proposing to have the three schools. Department of Design and Human Environment (DHE) is proposing to become the school of Design and Human Environment. As a part of this re-organization, DHE is recruiting two tenure-track faculty positions: one in Design and Merchandising and another one in Interior Design. 

As a part of the 2010 Cotton Student Sponsorship Program Award for the project entitled “Cotton Across the Curriculum”, Drs. Brigitte Cluver and Hsiou-Lien Chen took a group of students to North Carolina and toured the Cotton Inc. World Headquarters, the Textile and Clothing Technology Center, the American Association of Textile Chemist and Colorist Headquarters, and College of Textiles at NC State. 

The OSU Design Network was created to develop an active network of creative professionals in Portland, Oregon area. The OSU Design Network hosted its inaugural event in October 2010 in Portland sponsored by the OSU Alumni Association, the Department of Design and Human Environment and the OSU Foundation. Many DHE alumni, students, faculty, and industry representatives attended the gala event which included a silent auction.
University of Kentucky
· The Department of Merchandising, Apparel and Textiles (MAT) at the University of Kentucky is merging with the Hospitality, Management and Tourism (HMT) program that is currently found in the Department of Nutrition and Food Science.  The official merger will take place beginning January 2011.  The MAT department, along with HMT faculty, is currently working to develop new curriculum to incorporate this merger.  The result will be a department with two distinct majors.  A new department name will also be chosen. 

· MAT is currently conducting a new faculty member in the HMT area.  This new faculty will be joining the MAT Department since they will come on board after the merger is finalized.

· The MAT Department this year has worked to develop a Department Strategic plan that includes the following five goal:

1. Prepare students for leading roles in an innovation-driven economy and global society.

2. Promote research and creative work to increase the intellectual, social and economic capital of Kentucky and the world beyond its borders.

3. Develop the human and physical resources of the College of Agriculture to achieve Top 20 stature.

4. Promote diversity and inclusion.

5. Improve the quality of life for Kentuckians through extension, outreach and service.

· The College of Agriculture established a Sustainable Agriculture & Food Systems working group whose purpose is to:

·  Plan and coordinate college programs in sustainability related issues

· Promote the development of new sustainability programming and events

· Develop support for existing College programs which contribute to sustainability

· Collaborate with campus and community level groups working on sustainability 

· MAT was one of five schools participating in Cotton Incorporated’s Cotton From Blue to Green program this year.  The MAT department collected 11,223 pieces of denim that will be turned into insulation.  Enough denim was collected to insulate almost 22 homes. 

University of Minnesota

All programs in the College of Design are developing strategic plans that identify their strengths, major competition and future directions at both the undergraduate and graduate levels. The College has developed a product design minor and recently hired a new faculty member who focuses entirely on product design. The Wearable Product Design Center has also been newly launched, which aims to formalize research connections among apparel design faculty.

Retail Merchandising faculty, graduate students, and alumni in the College of Design won five awards for outstanding research papers from the International Textile and Apparel Association (ITAA) in 2010. And a Clothing Design faculty member received a Lecture Innovation Award for Faculty Research.

The College of Design has previously modeled cuts of 3% and 5% through a combination of reserves and expected tuition increases. But the Provost said that the University is now modeling possible scenarios of 5%, 10%, and 15% cuts if faced with more drastic budget cuts from the state.

University of Missouri

The Textile and Apparel Management department hosted the Sustainable Cotton Summit. The sessions explored the cotton industry from three different perspectives: as a fiber, product and the incorporation of the consumer. Among others, attendees heard from cotton farmers, small businesses and large corporations about their efforts toward sustainability.

The Textile and Apparel Management department is focused on sustainability index labeling.  A networking grant has been submitted to Mizzou Advantage funding.

The graduate program has been redefined with foci on sustainability, technology, and knowledge in the global supply chain. 

University of Wisconsin-Madison

The Consumer Science and Design Studies Departments in the School of Human Ecology continue to grow.  There is high student demand for all the majors in the School, including apparel design and the retailing majors.  The Center for Retailing Excellence has been endowed with funding through Kohl’s Department Store.  In addition, a new building is being constructed to house the School of Human Ecology with a completion date of 2012, and the existing building is being remodeled.

Washington State University

· The Apparel, Merchandising, Design and Textile program at WSU has undergone significant and positive change in the last three years under new leadership of Karen Leonas.  We have several new faculty with research expectations.  Four of the eight tenure line faculty are new within the last three years and one within the last four years.  Continuing and emerging research areas include:

· Expression of identity and dress as observed through material culture.

· The assessment and testing of functional clothing for a variety of end purposes.

· The analysis of competitiveness and its changing patterns through trade performance and managerial operations at both firm and industry levels 
· The use of cultural assets as an economic development tool.

· Using revealed preference methods for determining willingness to pay for organic cotton products.

· Consumer behavior and consumer culture research 

· Fabrics as barriers to small particle and liquid transmission mechanisms

· Medical Textiles

· Degradation of polymeric products and influence of variables
· We have new research equipment including:

· A new advanced textile testing laboratory with state of the art equipment.  Features include controlled temperature/humidity and capabilities to complete most standard textile tests and more unique tests such as weathering (Atlas Ci3000 Weatherometer), surface analysis (Viacom Surface Analysis), hydrostatic head (Textest) and biological testing (anti-microbial efficiency) in a Biological Safety Laboratory 2. 

· 3-D body scanner (ITT)

· In conjunction with Enterprise Seattle, a regional economic development organization, a textile and apparel industry economic baseline study was conducted in 2010 and the results were presented to industry leaders and state administrators in mid October.  Support has been strong in the identification of the Washington state textile and apparel industry cluster as a focus for economic development in the state.

· The department is currently housed in temporary faculties and the university has just completed the purchase of a building which the program is slated to move into.  Funds for the renovation are in the current budget request and a fund raising campaign is underway for additional funds needed for furniture and equipment.

· Enrollments in the program remain strong with 280 undergraduate majors and 10 graduate students.

· In an effort to teach apparel design within the resources allocated, we began a new portfolio review process for our apparel design program. Students interested in certifying into the apparel design option will need to successfully pass the portfolio review in the second semester of their sophomore year.   We certify between 20-25 students each year.
· We continue to weather the budget cuts with strong support from our upper administration.
Appendix B

Publication List for Members of NCCC065
FUNDED RESEARCH:

Hawley, J. (2010). Target Leadership Grant, $5500.
Hawley, J. (2010). Target Case Study Grant, $2,000.
Hawley, J. (2009). South Asian Studies at Kansas State University Proposal to the Department of Education Office of Post-Secondary Education Title VI: Undergraduate International Studies and Foreign Language Program, $175,000.
Hawley, J. (2009). Secondary Materials and Recycled Textiles (SMART). Textile recycling grant, $3,096.
Jasper, C. & Crave, M., (2009-2010). Assessment of local purchase for school feeding in Mali, Ghana, Kenya and Rwanda.  United States Department of Agriculture & United Nations World Food Programme. $3,000.
Johnson, H., McCracken,V., & Ellis, J. (2009). Which Way Forward in a Niche Market: The Consumers’ Willingness to Pay for Organic and Functional Food in Washington State.  Agricultural Research Center grant, $67,779.00.
Kim, M. (2010). L.L. Stewart Faculty Development Award. Oregon State University, $2,200.

Lee, J. & Hanson, A. L., (Spring 2010). Older adults’ health related to nutrition knowledge or habit. The Robert and Patty Hendrickson Faculty Development Fund, College of Human Development and Education, North Dakota State. $1,000.
LeHew, M. L. A. (2010).  Target Case Study Grant, $4000.
Mukhopadhyay, R., McCracken, V.A. & Ellis, J.L. (2010).  Willingness to pay for organically produced and functional food products.  Undergraduate Research Grant. College of Agricultural, Human and Natural Resource Sciences. Washington State University. $900.00
Sternquist, B. & Good, L. (2009-2012). Best Buying Practices, USDA, $149,754.
Sternquist, B., Todd, E., Twedte, D. & Li, H. (2009-2011). Home RFID Butler, IRGP Grant MSU, $59,990.
AWARDS:
Kim, M., Lennon, S., Lee, J. & Johnson, K.K.P. (2010). Consumer Misbehavior on Black Friday: Individual and Situational Antecedents. International Textiles and Apparel Association Annual Meeting, Montreal, Canada. ESRAB (Educators for Socially Responsible Apparel Business) Award for Best Research Paper for 2010.
Kim, J. & Stoel, L. (2010). Factors contributing to rural consumers’ inshopping behavior: Effects of institutional environment and social capital. Marketing Intelligence & Planning, 28 (1), 70-87. Best Paper Award, Academy of Marketing Science- American Collegiate Retailing Association Joint Triennial Conference.
Pookalangara, S., Hawley, J. (2010). Explaining Consumers’ Channel-Switching Behavior Using the Theory of Planned Behavior. Paper presented at the European Institute of Retailing and Service Studies. Istanbul, Turkey. Received Best Paper Award.

Stoel, L., Jeong, S.W. & Ernst, S. (2010). Beliefs of small, independently owned rural retailers about Internet use: A typology. Marketing Intelligence & Planning. 28 (1), 88-104. Best Paper Award, Academy of Marketing Science- American Collegiate Retailing Association Joint Triennial Conference.
BOOKS/BOOK CHAPTERS:
Bian, X. & Wu, J. (Ed.). (2010). Fashion industry & city civilization. Shanghai, PRC: Donghua University Chubanshe.

Jasper, C.R. (2010). Women’s leadership in philanthropy. Leadership in Nonprofit Organizations. (In Chapter 28, Part IV. Nonprofit Organizations and Historically Disenfranchised Groups).
Wu, J. (2010). The application of Symbolic Interaction Theory in the study of Chinese fashion in X. Bian & J. Wu, (Ed.) Fashion industry & city civilization (pp. 173-183). Shanghai, PRC: Donghua University Chubanshe.

Wu, J. (2009). Chinese fashion from Mao to now. Oxford: Berg Publishers.

PEER REVIEWED PUBLICATIONS:

Byun, S. & Sternquist, B. (2010) Reconceptualization of price mavenism: Do Chinese consumers get a glow when they know? Asian Pacific Journal of Marketing and Logistic, 22(3), 279-293.

Dawson, S., & Kim, M. (2010). Cues on apparel websites that trigger impulse purchases. Journal of Fashion Marketing and Management, 14(2), 230-246.

Ha, S. & Stoel, L. (2010). E-tail evolution: Motives and patronage intentions of online shopper segments. Journal of Global Fashion Marketing, 1(1), 9-18. 
Hu, H., & Jasper, C.R. (2010).  A revisit to the theoretical model of store image and its application to Chinese consumers. Journal of International Consumer Marketing, 22(2), 1-13. 

Im, H.J., Lennon, S. & Stoel, L. (2010). The perceptual fluency effect on pleasurable online shopping experience. Journal of Research in Interactive Marketing, 4 (4), 280-295.
Jasper, C.R. (2010) Bio-inspired products and the conscious consumers. European Edition of Contact Lens Spectrum. (Invited to contribute).

Jasper, C.R. (2010). Connecting with the conscious consumer: Products inspired by nature are appealing to consumers who have an eye on natural health and wellness. Contact Lens Spectrum, Special Edition Publication 2010, 16-19. (Invited to contribute). 

Kim, J., & Damhorst, M. L. (2010). Effects of level of Internet retailer's service quality on perceived apparel quality, perceived service quality, perceived value, satisfaction, and behavioral intentions toward an Internet retailer. Clothing and Textiles Research Journal, 28(1), 56-73.
Kim, J. & Stoel, L. (2010). Factors contributing to rural consumers’ inshopping behavior: Effects of institutional environment and social capital. Marketing Intelligence & Planning, 28 (1), 70-87. Best Paper Award, Academy of Marketing Science- American Collegiate Retailing Association Joint Triennial Conference
Kim, M., & Mullis, K. (2010). The role of self-congruity in fashion retailing. International Journal of Human Ecology, 11(1), 11-22.

Ko, S., Norum, P. S., and Hawley, J.M. (2010). Consumer Value Structures Reflected in Clothing Advertisements. Journal of Fashion Marketing & Management, 14(3),451-468.

Lee, J. & Johnson, K.K.P. (2010). Relative and interaction effects of situational and personal factors on impulse buying. Journal of Global Fashion Marketing,1(1), 30-39.

Lee, M.Y. & Wesley, S.C. (2009), Shopping Smart: The Moderating Influence of Time Pressure and Shopping Enjoyment, Journal of Distribution Research, 14 (4), 49-62.

Lee, Y.G., Jasper, C.R. (2010). Gender differences in perceived business success and profit growth among family business managers. Journal of Family and Economic Issues, 31(4), 458-474. 

Ogle, J. P., & Damhorst, M. L.  (2010). Fostering tolerance of obesity through empathy and critical reflection: A curriculum unit incorporating filmed testimonials. College Student Journal, 44(3), 598-625.
Sanguanpiyapan, T., & Jasper, C.R. (2010). Consumer insights into luxury goods: Why they shop where they do in a jewelry shopping setting. Journal of Retailing and Consumer Services, 17(1), 152-160.
Sternquist, B. & Wang, L. (2010) Buying committees in the Chinese retail industry. Asian Pacific Journal of Marketing and Logistics Management, 22(4), 492-511.

Sternquist, B.,  Huang, B.Y. & Chen, Z. (2010) Predicting market orientation: Chinese retailers in a transitional economy. International Journal of Retail & Distribution Management. 38(5), 360-378

Stoel, L., Jeong, S.W. & Ernst, S. (2010). Beliefs of small, independently owned rural retailers about Internet use: A typology. Marketing Intelligence & Planning. 28 (1), 88-104. Best Paper Award, Academy of Marketing Science- American Collegiate Retailing Association Joint Triennial Conference
Sung, E. &  Sternquist, B. (2010) Strategic international joint venture: Opportunity, expansion and longevity for retailers’ internationalization. Journal of Euromarketing, 19(1).
Tong, X. and Hawley, J. M. (2009). Creating Brand Equity in the Chinese Clothing Market: The Effect of Selected Marketing Activities on Brand Equity Dimensions. Journal of Fashion Marketing and Management, 13(4), 566-581. 

Tong, X. and Hawley, J. M. (2009). The effects of selected marketing activities on brand equity in the Chinese market. Journal of Fashion Marketing and Management,13(4), 566-581. 

Wu, J. (2010). Co-design communities online: Turning public creativity into wearable and sellable fashions. Fashion Practice: The Journal of Design, Creative Process & the Fashion Industry, 2(1), 85-104.
EDITOR REVIEWED PUBLICATIONS:

Hawley, J. M. (2010).  Ecological issues in production of textiles and dress, usage, and disposal related to developments of vintage dress. In P. Tratora and J. Eicher (Eds.) The Berg Encyclopedia of World Dress and Fashion, United States: Berg. 
Hawley, J. M. (2009). Understanding and Improving Textile Recycling: A Systems Perspective. In R. Blackburn (Ed.), Sustainable Textiles: Life Cycle and Environmental Impact. The Textile Institute. Cambridge, England: Woodhead Publishing Press, (179-199).

Hawley, J. (2009). Researcher Highlights: Conclusions, implications, and recommendations for future studies. In Flynn, J. and I. Foster (Eds). Research Methods for the Fashion Industry. New York: Fairchild. p. 249. 

Hawley, J. M. (2009). Fabric of India Life: The 2006-2007 Fulbright experience. In H. Shim (Ed). Fiber Journal. Issue 4. Retrieved July 22, 2009 from http://udel.edu/fiber/issue4/threads/index.html.

PRESENTATIONS & PROCEEDINGS:

Braaten, A.  (2009) A Company Revealed Through Its Patterns:  Hastings Needle Work, 1888-1923.  Costume Society of America’s Midwest Region Symposium Proceedings, Lincoln, Nebraska.

Cho, J.R. & Stoel, L. (2010). Investigation of dominance in an online shopping environment. In Proceedings of the American Collegiate Retailing Association (ACRA) 2010 Annual Spring Conference (1 page on CD-ROM), Orlando, FL.
Delong, M., Gozde, G, Bye, E., & Wu, J. (2010) Sustainable by Design: Making, Selling, Buying, Using, Re-purposing! Making, Selling, Buying, Using: Emerging Issues in Product Design Symposium, UMN, MN.

Delong, M., Wu, J., & Park, J. (2009). Touch preference shifts for fabrics. The 65th annual conference of the International Textile and Apparel Association, Seattle, WA.

Frazier, B., Niehm, L., Stoel, L., Miller, N., & Sattler-Weber, S. (2009). An Institutional Perspective of Retailer Marketing Actions in Rural Communities. In Proceedings of the Annual Meeting of the International Textile & Apparel Association (ITAA) (4 pages available online at http://www.itaaonline.org/downloads/MM-Frazier-An_Institutional_Perspective.pdf ).  Monument, CO:  International Textile & Apparel Association, Inc.
Frazier, B.J., Stoel, L. & Niehm, L. (2010). The influence of the institutional environment on community perceptions of rural retailer performance. Oral presentation at International Textile & Apparel Association (ITAA) 2010 Annual Conference, Montreal, Quebec, Canada.
Ha, S. & Stoel, L. (2010). Consumer e-shopping behavior: roles of e-shopping quality and gender. Poster presentation at 2010 Global Marketing Conference, Tokyo, Japan. 
Hanson, A. L. & Lee, J. (2010). Older adults’ health related to nutrition knowledge or habit. The North Dakota Dietetics Association Conference, Bismarck, North Dakota.

Hawley, J. M. (2009). Score cards to measure eco-fashions: A proposed matrix. [Published Abstract} Proceedings for the 2nd Annual International Fiber Recycling Conference, Atlanta, GA. 

Jackson, V. & Stoel, L. (2010). A multi-state qualitative assessment of decoupling, recoupling and organizational survival of rural retailers. Oral presentation at International Textile & Apparel Association (ITAA) 2010 Annual Conference, Montreal, Quebec, Canada. 
Janigo, K., Wu, J. & Kang, J.Y. (2010). Consumer co-design communities online: A mixed method study of experience. The 66th annual conference of the International Textile and Apparel Association, Montreal, Canada.

Jeong, S.W., Chung, J.E. & Stoel, L. (2010). The impact of country of origin and product familiarity on Chinese consumers’ purchase intentions: Exploring the case of dietary supplements. Oral presentation at 2010 Global Marketing Conference, Tokyo, Japan.
Jeong, S.W., Stoel, L. & Chung, J.E. (2010). The impact of store preference and product country of origin on Chinese consumers’ purchase intentions: exploring the case of dietary supplements. In Proceedings of the American Collegiate Retailing Association (ACRA) 2010 Annual Spring Conference (1 page on CD-ROM), Orlando, FL.
Jeong, S.W., Stoel, L. & Fiore, A.M. (2010). The impact of product presentation on consumer experiences and shopping value. Oral presentation at International Textile & Apparel Association (ITAA) 2010 Annual Conference, Montreal, Quebec, Canada.
Johnson, K., Ju, H.W., Marshall, K., Kim, H-Y. & Wu, J. (2010). Effect of dress and alcohol on perceptions of date rape: Does appearance schema moderate the influence of dress? The 66th annual conference of the International Textile and Apparel Association, Montreal, Canada.

Johnson, K., Mun, J.M., Ju, H.W., Kang, J. Y., Kim, H-Y. & Wu, J. (2010). Socialization and teen fashion magazines: What are the messages? The 66th annual conference of the International Textile and Apparel Association, Montreal, Canada.

Kim, H., & Damhorst, M. L. (2009). The impact of body image self-discrepancy on body dissatisfaction, fashion involvement, concerns with fit and size of garments, and loyalty intentions in online apparel shopping. ITAA Proceedings. Available at http://www.itaaonline.org [extended abstract].  (Paper presented at annual meeting, October, Bellevue, WA).
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