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NCCC65 Members’ List of Publications 
2005-2006
PUBLICATIONS:  Refereed Journals

Anderson, B. G., LeHew, M. L. A., & White, C. P. (July, 2006).  Preliminary investigation of the disconnect between consumer behavior and sustainability attitudes. Presented at the 13th International Conference on Recent Advances in Retailing and Service Science - Budapest, Hungary

Besser, T. L., Miller, N. J., Korsching, P. F., and Welch, B. D. (in press, accepted 8/23/06).  Creating Business Networks. CD Practices. Published by the Journal of the Community Development Society. 

Besser. T. L., Miller, N. J., & Perkins, R. K. (in press, accepted 3/31/06).  For the greater good:  Business networks and business social responsibility to communities. Entrepreneurship & Regional Development.
Besser, T. L., & Miller, N. J. (in press, accepted 5/26/05)).  The Significance of Customer Base in the New Economy: Job Satisfaction and Perceptions of Success of Small Suppliers and Small Non-Suppliers. Journal of Small Business Management.  (Now running 24 months behind in publishing accepted articles.)

Cook, C. C., Martin, P., Yearns, M., & Damhorst, M. L. (in press). Attachment to ‘place’ and coping with losses in changed communities: A paradox for aging adults in rural and small towns. Family and Consumer Sciences Research Journal. 

Hathcote, J. M., Rees, K., & Burnsed, K. A. (2006). Will sub-Saharan Africa compete with major textile and apparel importers? Journal of African Finance and Economic Development, 1(1), 87-113. 

Hawley, J. M. (2006). Textile recycling: A systems perspective. In Y. Wang (Ed). Recycling in Textiles.  Cambridge, England: Woodfield Publishing Press. ®

Hawley, J. M. (2005). Border Crossing: Active and deep learning in a large class setting. Clothing and Textiles Research Journal. 23(4), 229-237.® 
Hawley, J. M. (2005). The commercialization of Old Order Amish quilts: Enduring and changing cultural meanings. Clothing and Textiles Research Journal. 23(2), 102-114. ®

Heck, R.K.Z., Danes, S.M., Fitzgerald, M.A., Haynes, G.W., Jasper, C.R., Schrank, H., & Stafford, K. (2006). The Family’s Dynamic Role within Family Business Entrepreneurship. Book Chapter for Part B - Conceptual Frameworks and Theoretical Issues. Family Business Research Handbook. Elgar.

Hu, H. & Jasper, C. R. (2006). Social Cues in the Store Environment and their Impact on Store Image. International Journal of Retail and Distribution Management.
Hu, H., & Jasper, C.R., (2005, September 24). A Cross-Cultural Examination of Consumers’ Perceptions of Store Image: The Impacts of Cognitive Style on Social Perception. 2005 Royal Bank International Research Seminar, Monteal, Canada.

Jang, N., Dickerson, K. G. and Hawley, J. M. (2005, May). Apparel product development: Measures of apparel product success and failure. Journal of Fashion Marketing and Management, 9(2).® 
Jasper, C.R. (2006). The Role of Women Business Owners and Women Executives as Philanthropists. In Shaw-Hardy, S. (Ed.). New Directions for Philanthropic Fundraising. San Francisco: Wiley.

Jasper, C.R. (2006 Forthcoming). Retailing and Older Consumers, In Schulz, R. (Editor). The Encyclopedia of Aging. New York: Springer Publishing Company.

Johnson, K.K.P., Lennon, S.J., Yoo, J., Jasper, C.R., & Damhorst, M.L. (2005) Variables Discriminating Among Rural Online Shoppers and Non-Shoppers of Apparel and Home Furnishings Products. Clothing Research Journal, 3(2), 67-77. 

Johnson, K. K. P., Yoo, J.-Y., Rhee, J., Lennon, S.,  Jasper, C., & Damhorst, M. L. (2006). Multi-channel shopping: Channel use among rural consumers. International Journal of Retailing and Distribution Management, 34(6), 453-466.
Johnson, K. K. P., Lennon, S. J., Yoo, J., Jasper, C., & Damhorst, M. L. (2005). Variables discriminating among rural online shoppers and nonshoppers of apparel and home furnishings

 products. Clothing Research Journal, 3(2), 67-77.
Johnson, K. K. P., Yoo, J-J., Rhee, J., Lennon, S. J., Jasper, C., & Damhorst, M. L. (2006). Multi-channel shopping: Channel use among rural consumers. International Journal of Retailing and Distribution Management, 34(5), 453-466. 
Johnson, K. K. P., Lennon, S. J., Yoo, J., Jasper, C., & Damhorst, M. L. (2005). Variables
discriminating among rural online shoppers and nonshoppers of apparel and home furnishings products. Clothing Research Journal, 3(2), 67-77.

Johnson, K.K.P., Yoo, J.J., Rhee, J., Lennon, S., Jasper, C.R., & Damhorst, M.L. (2005). Multi-Channel Shopping: Channel Use Among Rural Consumers. International Journal of Retail and Distribution Management.

Joung, H. M. & Miller, N. J. ( 2006).  Factors of Dress Affecting Self-Esteem in Older Females.  Journal of Fashion Marketing and Management 10(4): 466-475.

Kim, M., & Lennon, S. (2006). Content analysis of diet advertisements: A cross-national comparison of Korean and U.S. women's magazines. Clothing and Textiles Research Journal, 24(4), 1-18.
Kim, M., Kim, J., & Lennon, S. (2006). Online service attributes available on apparel retail websites: An E-S-QUAL approach. Managing Service Quality, 16(1), 51-77.
Kim, M., & Lennon, S. (2005). The effects of customer’s dress on salesperson’s service. Clothing and Textiles Research Journal, 23(2), 78-87.
Kim, M., & Stoel, L. (2005). Salesperson roles: Are online retailers meeting customer expectations? International Journal of Retail and Distribution Management, 33(4), 284-297
Kim, M. J., Kim, J-H., & Lennon, S. J. (2006). Online service available on apparel retail websites: an E-S-QUAL approach. Managing Service Quality, 16(1), 51-77.
Kim, M., & Lennon, S. J. (2005). The effects of customers’ dress on salesperson’s service in large-sized clothing specialty stores. Clothing and Textiles Research Journal, 23(2), 78-87. 

Kim, Y.K., Jolly, L., Fairhurst, A. & Atkins, K. (2005) Mixed-use development: Creating a model of key success factors. Journal of Shopping Center Research, 12(1), 53-75. 

 SEQ CHAPTER \h \r 1LeHew, M. L. A. & Brosdahl, D. J. C. (July, 2006). Textile and apparel industry: Sustainability attitudes and ethics. Presented at the 13th International Conference on Recent Advances in Retailing and Service Science - Budapest, Hungary

LeHew, M. L. A. (November, 2005) Using the dialogue method to cultivate a global perspective.  Presented at the Annual Meeting of the International Textile and Apparel Association - Alexandria, Virginia.

Meyer, J. C. & LeHew, M. L. A. (January, 2006). Introducing the concept of global citizenship: An example of cultural responsibility. Presented at the Hawaii International Conference on Arts and Humanities.

Miller, N. J., Besser, T. L., & Price, J. (2006).  Do Strategic Business Networks Benefit Male and Female-Owned Small Community Businesses?  Journal of Small Business Strategy. 17(2), Fall/Winter, 2006/2007: 53-74.

Neihm, L., & Miller, N.J. (2006).  Entrepreneurship and the Impact of Managerial Role on Family Business Success.  Journal of Research in Marketing and Entrepreneurship, 7 & 8: 75-94.

Park J. H., & Lennon, S. J. (2006). Psychological and environmental antecedents of impulse tendency in the multi-channel shopping context. Journal of Consumer Marketing, 23(2), 58-68.

Rees, K., & Park, H. (2005). Implications of CAFTA on sourcing partnerships in the textile and apparel sector. Apparel Sourcing Show®, 9, 14-21. 

Shen, L., Hawley, J. M. and Dickerson, K.D. (2005). E-commerce adoption for supply chain management in U.S. apparel manufacturers. Journal of Supply Chain Management. ICFAI PRESS.  Reprinted with permission from Journal of Textile and Apparel Technology and Management, 4(1). Retrieved July 9, 2004, http://www.tx.ncsu.edu/jtatm/volume4issue1/articles/Shen/shen_full_97_04.pdf. ®

Worthy, S., Trautmann, J., Miller, B.R., Hyllegard, K., Lakner, H., Damhorst, M., Bastow-Shoop, H., Lyons, N., & Manikowske, L. (2005). Rural consumers’ online shopping intentions for home furnishings and furniture products. Journal of Family and Consumer Sciences, 97(4), 30-35.

Yang, K. Jolly, L.D. (2006).  Value-Added Mobile Data Services: The Antecedent Effects of Consumer Value on Using Mobile Data Services, International Journal of Mobile Marketing, 1(2). 

Chapters in Books (invited)

Rees, K. (2006). Competition for market share: A Markov analysis of U.S. apparel imports. In K. Fatemi (Ed.), Globalization and East Asia: Opportunities and challenges. Binghamton, NY: Haworth.

Proceedings (Refereed Presentations)



Park, H., & Rees, K. (2006). Motivators and the role of top management in fair labor management: 


A study with U.S. clothing/footwear firms. In C. Ogunmokun (Ed.), Proceedings of the Academy of 


World Business, Marketing and Management Development, 2(1), 153-169.



Rees, K., & Park, H. (2005). Potential impacts of CAFTA on U.S. textile & apparel sourcing. 



[Executive summary]. International Trade and Finance Association Conference Papers. 




International Trade and Finance Association 15th International Conference. Working Paper 28. 



http://services.bepress.com/itfa/15th/art28.
JURIED RESEARCH PRESENTATIONS AT PROFESSIONAL MEETINGS: Regional, National or International
Anderson, J., Jolly, L. & Fairhurst, A. (2006). Customer relationship management in retail: Usage as identified by a content analysis of the retail trade press, International Textile and Apparel Association Annual meeting. 

Atkins, K., Kim, Y. Jolly, L. and Fairhurst, A. (2005) Mixed-use developments: Creating a model of key success factors. Proceedings of the International Textile and Apparel Association Annual Meeting. Alexandria, VA, November 3, 2005

Boorady, L. M.  & Hawley, J. M. (2006, November). Patternmaking: Student attributes that spell success. ITAA. Annual Meeting, Washington, D.C. 

Boorady, L. M. and Hawley, J. M. (2005, November). Using animated graphics as a learning tool in patternmaking: A comparison of teaching methods. ITAA. Annual Meeting, Washington, D.C.

Burnett, S., & Kim, M. (November 2006). Impulse trigger cues available on apparel retailer web sites. Paper presented at the International Textiles and Apparel Association Annual Meeting, San Antonio, Texas.
Burnett, S., & Kim, M. (November 2005). Product information available on apparel retailer web sites. Paper presented at the International Textiles and Apparel Association Annual Meeting, Alexandria, Virginia.
Carpenter, J. M*. and Hawley, J. M. (March, 2005). Examining the effect of the browser and purchaser’s preferences for online shopping. Annual meeting of Marketing Theory & Practice. ® 

Clark, D. P., & Rees, K. (2006, May 11). Intra-Industry Specialization in Textiles & Apparel (Part II). Paper presented at the 16th International Conference of the International Trade and Finance Association, Lodz, Poland.  

Clark, D. P., & Rees, K. (2006, January 6). Intra-Industry Specialization in Textiles & Apparel (Part I). Paper presented at the American Economic Association/Allied Social Sciences Association annual conference, Boston, Massachusetts. 

Frazier, B., Miller, N. J., Niehm, L., Stoel, L., Warrington, P., Jolly, L., & Kean, R. (2006). Exploring the boundaries of the merchandising discipline: Are we legitimate? In N. J. Owens (Ed.) Proceedings of the International Textile and Apparel Association Meeting, San Antonio, TX. November 1-5, 2006.  Monument, CO:  ITAA: www.itaaonline.org/index2.html.

Ha, S., & Lennon, S. J. (2006, April). Fashion counterfeits: Extent of the problem, attitudes, and strategies for changes. Paper presented at Ohio Association of Consumer and Family Sciences meeting, Dublin, OH.

Ha, Y., & Lennon, S. J. (2006, April). The effect of online atmospheric cues on consumer emotions: Moderating role of product involvement. Paper presented at American Collegiate Retailing Association meeting, Bentonville, AR.
Ha, S-J., & Lennon, S. J. (2005, November). E-shopping attributes driving consumer attitude and patronage intention to shop online. Paper presented at International Textiles and Apparel Association meeting, Alexandria, VA.

Ha, Y., & Lennon, S. J. (2005, November). The effect of satisfaction with local shopping conditions on internet apparel shopping behavior among rural consumers. Paper presented at International Textiles and Apparel Association meeting, Alexandria, VA.

Hathcote, J. M., Crosby, M., & Rees, K. (2005, November 3). How Big is the Textile and Apparel Counterfeiting Problem? Paper presented at the International Textile and Apparel Association annual conference, Alexandria, VA.  

Hawley, J. M. (2006, November 4). Amish Culture: The quilt that binds, as part of a panel, Social cohesion among textile artisans across cultures. Strawn, S.M., Hawley, J. M., Littrell, M.A., Johnson, J. S., and Hunt, C. Presented at the International Textile and Apparel Association annual conference.  San Antonio, TX. November 4, 2006. 

Jolly, L. D., Fairhurst, E., Costello, C., Lee, H. (2006) Developing web-based modules for teaching customer service management, Proceedings of the Marketing Management Association, September 2006.

Jolly, L. D., Fairhurst, E., Costello (2006). Student perceptions of web-based customer service modules, International Textile and Apparel Association Annual meeting. 

Jolly, L. D., Fairhurst, E., Costello, C., Lee, H. & Kumar, A. (2006). Using the Holistic Critical Thinking Scoring Rubric to assess student responses to customer service manager tasks, International Textile and Apparel Association Annual meeting. 
 
Jolly, L., Lennon, S., Bastow-Shoop, H., Damhorst, M.L., Hawley, J., Hegland, J., Jasper, C., LeBat, K., Miller, N. J., Rees, K., Sternquist, B., & DeLong, M. (2006). Research Agenda 2010: Forging New Directions and Partnerships. In N. J. Owens (Ed.)  Proceedings of the International Textile and Apparel Association Meeting, San Antonio, TX . November 1-5, 2006.  Monument, CO:  ITAA: www.itaaonline.org/index2.html.

Keene, J., & Lennon, S. J. (2006, April). Determining the fashionability of portable technology: Application of the diffusion theory. Paper presented at American Collegiate Retailing Association meeting, Bentonville, AR.

Kim, H., Kim, K. and Jolly, L. (2005) Customer value, switching costs, retail preference, and e-Loyalty: A structural modeling approach. Proceedings of the International Textile and Apparel Association Annual Meeting. Alexandria, VA, November 3, 2005

Kim, J., Kim, M., & Lennon, S. (April 2006). The effect of visual product presentation and music on mood, attitude towards the site, and purchase intent in online apparel shopping. Paper presented at the American Collegiate Retailing Association Annual Meeting, Fayetteville, Arkansas.
Kim, J., Kim, M., & Lennon, S. (November 2005). Information components of apparel retail websites: task relevance approach. Paper presented at the International Textiles and Apparel Association Annual Meeting, Alexandria, Virginia.
Kim, J-H., Kim, M-J., & Lennon, S. J. (2005, November). Information components of apparel retail websites: Task relevance approach. Paper presented at International Textiles and Apparel Association meeting, Alexandria, VA.

Kim, J-H., Kim, M-J., & Lennon, S. J. (2006, April).  The effect of visual product presentation and music on mood, attitude towards the site, and purchase intent in online apparel shopping. Paper presented at American Collegiate Retailing Association meeting, Bentonville, AR.

Kim, M. (November 2006). Email responsiveness of Internet apparel retailers. Paper presented at the International Textiles and Apparel Association Annual Meeting, San Antonio, Texas.
Kim, M., & Lennon, S. (November 2006). The effects of product presentation on information processing and purchase intent in Internet shopping. Paper presented at the International Textiles and Apparel Association Annual Meeting, San Antonio, Texas.
Kim, M. (November 2005). Integrated learning strategies for the retail merchandising course. Paper presented at the International Textiles and Apparel Association Annual Meeting, Alexandria, Virginia.
Kim, M., & Lennon, S. (November 2005). Effectiveness of managerial responses to stockouts on consumer response. Paper presented at the International Textiles and Apparel Association Annual Meeting, Alexandria, Virginia.
Kim, M-J., & Lennon, S. J. (2005, November). Effectiveness of managerial responses to stockouts on consumer response.  Paper presented at International Textiles and Apparel Association meeting, Alexandria, VA.

Kozar, J. M., & Damhorst, M. L. (2005). The effects of media images on the self-perceptions of older women. ITAA Proceedings. Available at http://www.itaaonline.org [abstract]. (Paper presented at annual meeting, Alexandria, VA)


Kwon, W-S., & Lennon, S. J. (2006, April). What induces online customer loyalty toward a multi-channel retailer?: Online versus offline brand images. Paper presented at American Collegiate Retailing Association meeting, Bentonville, AR.

Kwon, W-S., & Lennon, S. J. (2005, November). Development of an apparel specialty retail brand image measurement. Paper presented at International Textiles and Apparel Association meeting, Alexandria, VA.

Lennon, S. J., Ha, Y., Johnson, K. K. P., Damhorst, M. L., Jasper, C., & Lyons, N. (2005, November). Online shopping for apparel, food, and home furnishings products as a form of outshopping. Paper presented at International Textiles and Apparel Association meeting, Alexandria, VA.

McLeod, H., & Damhorst, M. L. (2005, June). The importance of mattering to low income women. 

Paper presented to the Annual Midwest Qualitative Research Conference, Minneapolis, MN.

Miller, N. J., Littrell, M., & Campbell, J.R. (2006).  Measuring Apparel Design Attributes for Cross Cultural Product Development and Marketing. Korean Academy of Marketing Sciences, 2006 Perspectives in Marketing Conference (May 18-20, 2006)  Seoul, Korea. 
Miller, N. J. & Besser, T., L. (2006). A Blueprint for Building Business Networks:  Strategy for Rural Community Economic Vitality Workshop.  US Association of Small Business and Entrepreneurship Conference. January 12-15, 2006 Tucson, AZ. CD format 

Neihm, L.  Miller, N. J.   (2006).  Impact of Managerial Role on Family Business Success: A Longitudinal Perspective.  US Association of Small Business and Entrepreneurship Conference. January 12-15, 2006 Tucson, AZ.  CD format.

Oh, H., & Jasper, C.R. (2006). Processing of Apparel Advertisements: Applications and Extension of Elaboration Likelihood Model. Clothing and Textiles Research Journal. 24, (1), 15-32.

Park, M-J., & Lennon, S. J. (2006, April). Developing a conceptual model to explain the effect of site atmospherics on online shoppers’ responses.  Paper presented at American Collegiate Retailing Association meeting, Bentonville, AR.

Park, J-H., & Lennon, S. J. (2005, November). Antecedents and consequences of parasocial interaction in television apparel shopping. Paper presented at International Textiles and Apparel Association meeting, Alexandria, VA.

Park, M-J., Lennon, S. J., & Stoel, L. (2005, November). The roles of product and customer service information in determining website quality, satisfaction, and patronage intentions. Paper presented at International Textiles and Apparel Association meeting, Alexandria, VA.

Park, H., & Rees, K. (2006, July 11). Motivators and the role of top management in fair labor management: A study with U.S. clothing/footwear firms. Paper presented at the 2006 Conference of the Academy of World Business, Marketing and Management Development, Paris, France. 
Rees, K., Hathcote, J., & Park, H. (2006, May 12). Trade in Counterfeit Goods: A Real or Faux Problem? Paper presented at the 16th International Conference of the International Trade and Finance Association, Lodz, Poland.

Rees, K., Park, H., & Belleau, B. (2005, November 5). Consumer Perceptions of Bio-based Non-woven Composites Products: A Pilot Exploratory Study. Paper presented at the International Textile and Apparel Association annual conference, Alexandria, VA.

Rucker, M. , Ulasewicz, C., Hawley, J. M., Norum, P., Steinbring, Y., (2005, November).  Can’t Stop Shopping: An ESRAB Panel on Over-consumption.  ITAA, Annual meeting, Washington, D.C.

Tong, X. and Hawley, J. M. (2006, November). The effect of marketing activities on brand equity in Chinese clothing market. ITAA. Annual Meeting, Washington, D.C. 
Yang, K. Jolly, L.D., Fairhurst, A. , Chun, J. Y. (2006). Consumer needs on international apparel brand: A cross-cultural comparison of Americans and Koreans, International Textile and Apparel Association Annual meeting. 

Yang, K. Jolly, L.D. (2006). Consumer Value and subjective norm effects on adoption of mobile services: A cross-cultural comparison of Korean and American Consumers, Proceedings of the 13th international conference of the European Institute of Retailing and Service Studies (EIRASS), Budapest, Hungary.   
Yang, K. Jolly, L.D. (2006). Conceptualizing consumer value on channel choice of Internet versus Bricks and Mortar: Moderating roles of Internet usage and product type, Proceedings of the American Collegiate Retailing Association. 

DOCTORAL DISSERTATIONS and MASTERS THESES:
Jung-Hwan Kim (PhD). (2006, Summer). The effect of amount of information and music on consumer shopping behaviors in an online apparel retailing setting. Advisor.: Sharon Lennon.
Minjung Park (PhD). (2006, Summer). The compensatory effect of pictorial and verbal information for haptic information on consumer responses in multi-shopping environments. Advisor: Sharon Lennon.
Tong, Xiao. (Ph.D) (December 2006). The creation of brand equity in Chinese clothing markets. Advisor: Jana Hawley 
Veena Chattaraman (PhD). (2006, October). Multiple cultural identities in the domain of consumption: Influence on apparel product response and brand choices of bicultural consumers.  Co-advisor: Sharon Lennon.
Yang, Kiseol (Ph.D) (December 2006). Consumer Perceived Value and Subjective Norm Effects on the Adoption of Mobile Data Services: A Cross-cultural Comparison of American and Korean Consumers Advisor: Laura Jolly
Young Ha (PhD). (2006, Winter).  SEQ CHAPTER \h \r 1The influence of online visual merchandising in apparel websites: Moderating role of consumer involvement SEQ CHAPTER \h \r 1. Advisor: Sharon Lennon.
Yurchisin, Jennifer. (Ph.D) (2006). The relationship among salesperson appearance, employee

organization identification, job involvement, and job performance in the context of an apparel retail store. Unpublished doctoral dissertation, Iowa State University, Ames. Advisor: Mary Lynn Damhorst. 
Burnett, S. (MS)  (2006). Internal and External Trigger Cues of Impulse Buying Online. Unpublished master's thesis, Corvallis, Oregon.

Gober, Peria (MS) (2006) Peria, Inc., Project Advisor: Laura Jolly
Jungmin Yoo (MS). (2006, Spring). The effect of product presentation of apparel on the internet and consumers’ responses. Advisor: Sharon Lennon.
Jeesun Park (MS). (2006, Summer). Effects of background music and download delay on consumers’ 
responses in online store shopping. Committee member: Sharon Lennon.
Kim, Eun Young (MS) May, 2005). Affiliate network relationships: A comparison of affiliate agreements for apparel and accessories sites. Unpublished master’s thesis. University of Missouri, Columbia. Advisor: Jana Hawley
Lesley Keil (MS). (2006, Summer). Putting your best face forward: Relationships between cosmetics use, body image, self-esteem, and self-perceived attractiveness. Committee member: Sharon Lennon.

Lin, Pin-Wuan, (MS)  (April, 2006), The Influence of Goal-Directed and Experiential Activities on Online Flow Experiences. Unpublished master’s thesis. Advisor: Jana Hawley
McIntire, Jonah (MS)  (December, 2006) Textile and Apparel Research Base: Author Co-Citation Mapping for Research Management. Unpublished master’s thesis. Advisor: Jana Hawley.
Yeldell, Cynthia (MS) (July 2006) An Analysis of Apparel Retailers’ Strategies to Appease the Time-Starved Consumer,  Project Advisor: Laura Jolly

Yoon, M. (MS), December 2006).  An experimental study of consumer’s attitudes toward the web: Comparing cross-cultural difference and consumer behavior. Unpublished master’s thesis.  Committee member: Jana Hawley.  

Elfrink, T. (Undergraduate thesis) (2005). E-Commerce websites for artisans. Undergraduate thesis, Honors College. Advisor: Jana Hawley

Shield, J. (Undergraduate thesis) (2005).  Independent Honors Undergraduate Thesis. External faculty member. University of Illinois-Urbana-Champaign.  Committee Member: Jana Hawley.

UNPUBLISHED or INVITED PRESENTATIONS

Hawley, J. M. (2006, September 15). Amish Quilt Entrepreneurs. Lecture presented to the St. Louis Quilter’s Guild. 

Hawley, J. M., McCarrell, V. (2005, March 29). Service learning opportunities:  Cooperation between University of Missouri students at Unlimited Opportunities, Inc.

Jolly, L. D. (2006) Anchor Tenants: attracting consumers and other tenants, Shopping Center Forum 2006, Warsaw, Poland. 

Jolly, L. D., Fairhurst, A. & Costello, C. (2005) Services Management for the 21st Century: leveraging technology to Improve Critical Thinking Skills, CSREES/SERD Project Director’s Conference, New Orleans, LA. 

Miller, N. J., U.S. Merchandising Education, Research and Outreach. Beijing, Peoples Republic of China.
(June 26-29, 2006).  An invitation to present to faculty at the Beijng University of Clothing Technology.  

Miller, N. J.,  Measuring Apparel Design Attributes for Cross Cultural Product Development and Marketing. Seoul, Korea. (May 22, 2006)  An invitation to present to the Clothing and Textiles Faculty Conference at Yonsei University.

Miller, N. J.,  U.S. Merchandising Education, Research and Outreach.  (May 23, 2006.)  An invitation to present at the Silver Apparel Practice Technology Center Conference, Chung Ang University, Seoul, South Korea.

GRANTS AND EXTERNAL FUNDING

Miller, N. J., Frazier, B., Neihm, L., Stoel, L., Warrington, P., & Kean, R.  (January 2007 to December 2007) Building Research Collaborations to Enhance Rural Economic Development.  USDA National Research Initiative Conference Proposal $10,000. 

Kim, M. Impact of Service Orientation Discrepancy on Retail Employees’ Job Attitudes and Performance (2005-2006). Principal Investigator, College of Health and Human Sciences, Research and Competitive Grants Program, Oregon State University, $9,990.
Kim, M. Recruitment and Placement: Qualitative approach to Service Orientation Discrepancy (2005-2006). Principal Investigator, Saks Incorporated, $2,000.

Kim, M., & Lennon, S. J. (2005). Impact of Service Orientation Discrepancy on Employees' Job Attitudes and Performance. Sak’s Incorporated Research Grant, $2,000.

Hawley, J. M. E-Trepreneurship. Crawford, C. and Hawley, J. M. (2006).. Extension grant. $1000. Funded by Central Region, Mark Stillwell, Director. 

 SEQ CHAPTER \h \r 1LeHew, M.L.A. (2006).  Politics of consumption: Identifying and understanding early adopters of sustainability practices.  Submitted to College of Human Ecology Sponsored Research Overhead (CHE SRO) Funds.

Encyclopedia Entries
Hawley, J. M. , Sullivan, P. and Kim, Y. (2005). Recycled Textiles. In V. Steele (Ed.) Encyclopedia of Fashion. New York: Scribner and Sons.

