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NC 1030 Family Firms and Policy

Grants, Publications and Presentations by Objective, 2009 
Grants

Grants Funded:
USDA-NRI/ Intergenerational Transfers for Strong and Sustainable Farm Family Businesses
a. Duration of Funding: 12/15/2008-12/14/2011

b. Total Amount of Award: $485,127 

c. Project Director and PI: Maria Marshall; Co-PIs: J. Ayers, C. Dobbins, A.                                                                           Miller, C. Wilson 

NSF/ Small Business Demise and Recovery after a Natural Disaster
a. Duration of Funding: 9/1/2009-8/31/2011

b. Total Amount of Award: $417,583 

c. Project Director and PI: Maria Marshall; Co-PI: Holly Schrank
Grants Submitted, not funded:
National Science Foundation, “Community Adaptive Capacity and Business Sustainability after Natural Disasters”, submitted by Sharon M. Danes, Kathryn Stafford, and George Haynes in January, 2009.

Objectives & Citations

1)  Analyze the effect of internal and external events and policy changes on 

a. Family businesses 
Objective 1a Refereed Manuscripts:

Danes, S.M., Lee, J., Amarapurkar, S., Stafford, K., Haynes, G., & Brewton, K. (In press). Determinants of family business resilience after a natural disaster by gender of business owner. Journal of Entreprenuerial Development.
Danes, S.M., Stafford, K., Haynes, G., & Amarapurkar, S. (2009). Family capital of family firms: Bridging human, Social, and financial capital. Family Business Review, 22 (3), 199-215.
Gudmunson, C.G., Danes, S.M., Loy, J.T., & Werbel, J.D. (2009). Spousal support and work/family balance in launching a family business. Journal of Family Issues, 30(8), 1098-1121.
Hall, T.J., Dennis, J.H., Lopez, R. G. & Marshall, M.I. (2009). Factors affecting growers’ willingness to adopt sustainable floriculture practices. HortScience 44(5):1346-1351. 

Hofmann, C., Dennis, J.H.,  & Marshall, M.I. (2009). Factors influencing the growth of farmers markets in Indiana.”  HortScience 44(3):712-716. 
Marshall, M.I. & Pushkarskaya, H. (Forthcoming Fall Issue, 2009). What did they do with the money? An analysis of Tobacco Buyout recipients’ expenditure choices. Journal of Agribusiness. 
Muske, G., Fitzgerald, M. A., & Haynes, G. (in press).  The intermingling of family and business financial resources:  Comparing copreneurial and noncopreneurial couples.  Journal of Financial Counseling and Planning.

Peake, W. and M.I. Marshall. 2009. Uncovering what helps entrepreneurs start businesses: Lessons from Indiana.” Journal of Extension, Volume 47 (2).
Pushkarskaya, H., & Marshall, M. (December 2009). Lump sum versus annuity: Choices of Kentucky farmers during the tobacco buyout program. Journal of Agricultural and Applied Economics, 41,3 613–624

Pushkarskaya, H., & Vedenov. D. (2009). Farming exit decision by age group: Analysis of tobacco buyout impact in Kentucky.  Journal of Agricultural and Applied Economics, 41,(3), 653–662

Pushkarskaya, H., & Usher, E.  (in press). Self-efficacy for resolving environmental uncertainties distinguishes nascent entrepreneurs from non entrepreneurs in rural areas. Journal of Extension. 

Stafford, K. & Tews, M. J. (2009). Enhancing Work-Family Balance Research in Family Businesses. Family Business Review, 22(3), 235-238.
Objective 1a Dissertations:

Sydnor-Bousso, S. B. (2009). Assessing the Impact of Industry Resilience as a Function of Community Resilience: The Case of Natural Disasters, A dissertation presented in partial fulfillment of the requirements for the degree of doctor of philosophy in the Graduate School of The Ohio State University, August, 2009.

Objective 1a Resource Tools:

Using 2003/2005 National Minority Business Owner Survey dataset, which is patterned after our National Family Business Survey, a resource tool was developed.  

Masuo, D.M., & Malroutu, Y.L.  (2009 September).  A profile of minority business owners.  Entrepreneur’s Toolbox, ET-10.  Retrieved on 10/16/09 from http://www.ctahr.hawaii.edu/oc/freepubs/pdf/ET-10.pdf
Objective 1a Refereed Conference Proceedings:

Danes, S. M., Stafford, K., Haynes, G. W. & Brewton, K.E. (2009). Business Experiences with Disasters and Disaster Assistance, 1997 – 2007, Proceedings of the 2009 National Science Foundation Civil Mechanical & Manufacturing Innovation Grantee Conference, Honolulu, HI, June 22 – 25, 2009.

Muske, G., Fitzgerald, M. A., Jumawan, L., Mashburn, A., & Black, M. (2009).

Entrepreneurs and small business owners:  Using owner behavior to differentiate.

Proceedings of the United States Association for Small Business and Entrepreneurship Annual Conference on CD-rom, Anaheim, CA.
Objective 1a Refereed Presentations:

Danes, S. M. & Stafford, K. (2009). Family Social Capital as Family Business Resilience Capacity, presented to the St. Thomas Family Business Conference, Minneapolis MN, September 2009.
Muske, G., Fitzgerald, M. A., Jumawan, L., Mashburn, A., & Black, M.  Entrepreneurs and small business owners:  Using owner behavior to differentiate.  United States Association for Small Business and Entrepreneurship Annual Conference, Anaheim, CA, January, 2009.
Objective 1a Symposiums:

 “Integrating the Family into the Business.” Symposium organized by Dr. Marshall and Dr. George Haynes from Montana State University as part of the ACCI sessions. Presented “Gender Gaps in Goal Orientation in Family Businesses.” AAEA/ACCI Joint Annual Meeting, Milwaukee, WI, July, 2009.

Objective 1a In review:
Baldwin, K., Foster, K., DeVeau, V., & Marshall, M. I. (2008). Factors affecting household livestock marketing decisions in rural Kenya. Economic Development and Cultural Change.
Lee, Y.G., Robb, D., & Marshall, M. I. (2009). Factors influencing holding IRAs and 401(k)s among blacks and other minorities nearing retirement. Family and Consumer Sciences Research Journal.

Marshall, M. I., Danes, S. M., & Milligan, R. A. (2009). Goal orientation and quality management practices of farm and non-farm family businesses.  Journal of Agriculture and Applied Economics. 

Marshall, M.I., & Pushkarskaya, H. (2009).  The tobacco buyout: The effect of biases on farmers’ choice of payment. Journal of Extension.
Peake, W.O., & Marshall, M. I. (2009). Experience and entrepreneurship in industrialized countries: A meta-analysis. Southern Journal of Entrepreneurship. 

Pushkarskaya, H., & Marshall, M. I.  (2009).  How different families cope with post-tobacco buyout realities. Journal of Extension.
Pushkarskaya, H., & Marshall, M. (2010).  Family structure, policy shocks, and family business adjustment. Journal of Family Economic Issues.
1)  Analyze the effect of internal and external events and policy changes on 

b. the consequent, indirect effects on communities.
Objective 1b Refereed Manuscripts:

Lee, M.S., Puryear, A.N., Rogoff, E., Onochie, J., Haynes, G.W. & Heck , R.K.Z. (forthcoming).  Exploring the impact of education on Korean-American entrepreneurs, New England Journal of Entrepreneurship.
2) Analyze the effects of family businesses and communities on the vitality of each.
a. Analyze the effects of family businesses on rural and urban community vitality (e.g. social and economic impacts).
Objective 2a Refereed Manuscripts:

Danes, S.M., Lee, J., Amarapurkar, S., Stafford, K., Haynes, G., & Brewton, K. (In press). Determinants of family business resilience after a natural disaster by gender of business owner. Journal of Entreprenuerial Development.
Danes, S.M., Stafford, K., Haynes, G., & Amarapurkar, S. (2009). Family capital of family firms: Bridging human, Social, and financial capital. Family Business Review, 22 (3), 199-215.
Niehm, L. S., Miller, N. J., Shelley, M., & Fitzgerald, M. (In Press).  Family business survival:  Strategies for coping with overlapping family and business demands.  Journal of Developmental Entrepreneurship, 14(3), 209-232.

Niehm, L. S., Tyner, K., Shelley, M., & Fitzgerald, M.  (In Press-planned for June 2010 issue of JFEI). Technology Adoption in Small Family-Owned Businesses: Accessibility Perceived Advantage, and Information Technology Literacy. Journal of Family and Economic Issues.  
Peake, W.O., Marshall, M. I., & Preckel, P. V. (2008).  A ranking of state governments’ efficient u se of expenditures to encourage small firm births. Journal of Small Business Strategy 18(2): 43-55.

Objective 2a In review:

Pushkarskaya, H., & Marshall, M. I. (2009). Internet access and usage among Kentucky rural residents. Journal of Extension.

Pushkarskaya, H., & Vedenov. D. (2009). How internet penetration changes demographics of nascent entrepreneurs in rural Kentucky.  Applied Economic Perspectives and Policy.

b. analyze the effects of community on family business vitality.
Objective 2b Refereed Manuscripts:

Haynes, G.W., Onochie, J., Lee, M.S., Puryear, A.N., Rogoff, E., & Heck , R.K.Z. (forthcoming).  Financial intermingling in Korean-American and Mexican-American Small Businesses, Journal of Developmental Entrepreneurship. 
Runyan, R., Huddleston, P., & Swinney, J.  (2009). A model of small retailer innovation proneness: Early internet adoption as a measure of innovation.  Business Quest, 14(1),1-26.

Objective 2b Conference Proceedings:
Lee, Y., Blockson, L., & Heck, R.  (2009). Social network, financial capital, and business success among minority women small business owners.   Proceedings of the American Council on Consumer Interests Annual Conference, 55. http://www. consumerinterests.org/public/articles

Lee, Y. & Heck, R. (2009). Determinants of successful family businesses among Black, Korean, Mexican, and White entrepreneurs.  Proceedings of the American Council on Consumer Interests Annual Conference, 55. http://www. consumerinterests.org/public/articles

