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Meeting Location: Marriott Conference Room at the Arch, St. Louis, MO (held in conjunction with the International Textile and Apparel Association [ITAA] Annual Conference)
Administrative Advisor: Ting Chi, Washington State University

Participants
The following members attended the annual meeting:
· Ting Chi – Washington State University (Administrative Advisor)
· Chuanlan Liu – Louisiana State University (Chair)
· Juyoung Lee – Mississippi State University (Vice Chair)
· Laurie Apple – University of Arkansas (Secretary)
· JuanJuan Wu – University of Minnesota
· Iva Jestratijevic – University of North Texas
· RayeCarol Cavender – University of Kentucky
· Amy Shane-Nichols – University of Wyoming
· Li Zhao – University of Missouri
· Yini Chen - Washington State University
· Lida Aflatoony – Colorado State University
· Cynthia Jasper – University of Wisconsin-Madison (virtual attendance)
Each participating institution provided updates regarding departmental activities, research efforts, and institutional changes.

Meeting Minutes
The meeting was called to order by Chair Chuanlan Liu.
Institutional and Station Updates
Members reported on significant changes affecting textile and apparel programs nationwide, including:
· Departmental restructuring and mergers within colleges and universities
· Reductions in travel and professional development funding
· Administrative leadership transitions
· Declines in Ph.D. student enrollments
· Changes in faculty positions and restructuring
· Adjustments to physical space allocation within departments
These discussions provided critical insight into national trends affecting textile and apparel education, research capacity, and workforce development.

New Business and Major Decisions
Fashion Symposium 2026: Fashion AI and Policy
Louisiana State University will host the 2026 Fashion Symposium, scheduled for April 9–11, 2026.
Key planning decisions and actions included:
· Establishment of a symposium focused on Artificial Intelligence and Policy in Fashion
· Development of a peer-reviewed abstract and full-paper submission process
· Planning of a special issue collaboration with the Clothing and Textile Research Journal (CTRJ)
· Securing financial support for the symposium (University of Minnesota participation)
· Development of conference proceedings and design catalog options
· Creation of presentation opportunities for faculty, graduate students, and undergraduate researchers
· Planning of a Best Paper Competition judged by NCCC-065 members
· Encouragement of interdisciplinary participation and student research pipeline development
Templates and submission guidelines will be shared with members, and recruitment efforts are underway.

Future Initiatives for 2027
Members discussed long-term initiatives to strengthen scholarly output and collaboration:
· Planning of an annual symposium series with rotating themes
· Development of a monograph based on symposium research contributions
· Creation of collaborative publications addressing AI and social change in the fashion marketplace

Future Meeting
The committee agreed to continue meeting in conjunction with the ITAA Annual Conference.
2026 Meeting Location: Jacksonville, Florida

Leadership Updates
No leadership changes occurred during the reporting period.
2025–2026 Leadership:
· Chair: Chuanlan Liu, Louisiana State University
· Vice Chair: Juyoung Lee, Mississippi State University
· Secretary: Laurie Apple, University of Arkansas

Accomplishments Toward Project Objectives
The committee continues to advance its mission through collaborative research, knowledge dissemination, and infrastructure development.
Objective 1: Address existing and emerging issues related to social change in the marketplace.
Activities
· Facilitated research discussions on emerging topics, including artificial intelligence, sustainability, and consumer behavior
· Shared institutional updates and research initiatives across participating universities
· Identified collaborative research opportunities related to AI, policy, and sustainability
Milestones
· Established the 2026 Fashion Symposium as a platform to advance research collaboration
· Developed peer-review mechanisms to support high-quality research dissemination
Outputs
· Symposium planning and research submission framework
· Research collaboration development among participating institutions
Outcomes
Short-term outcomes:
· Increased awareness among researchers regarding emerging technological and social trends
· Strengthened research collaboration networks
Medium-term outcomes:
· Increased research publications and grant development opportunities

Objective 2: Develop and foster academic and industry relationships.
Activities
· Organized symposium planning involving academic and industry-relevant topics
· Promoted interdisciplinary collaboration among faculty and students
Milestones
· Secured funding support for symposium execution
· Established publication opportunities through special journal issues
Outputs
· Planned special journal issue
· Conference proceedings and presentation opportunities
Outcomes
Short-term outcomes:
· Expanded opportunities for students and faculty to present research
Medium-term outcomes:
· Strengthened academic-industry partnerships
· Increased scholarly productivity

Objective 3: Develop infrastructure to support research collaboration.
Activities
· Maintained the multistate research collaboration network
· Organized professional development and research dissemination opportunities
Milestones
· Established symposium structure supporting ongoing collaborative research
· Planned development of collaborative monograph
Outputs
· Research collaboration platform
· Professional development opportunities
Outcomes
Short-term outcomes:
· Increased collaboration across institutions
Medium-term outcomes:
· Expanded multistate research initiatives

Impacts
The NCCC-065 project continues to generate long-term impacts by:
· Strengthening national research collaboration among textile and apparel scholars
· Supporting emerging research areas such as artificial intelligence and sustainability
· Enhancing research productivity and publication opportunities
· Supporting workforce development through student engagement and mentorship
· Contributing to the advancement of knowledge addressing social change in the marketplace
These efforts help position participating institutions and researchers to address critical economic, technological, and societal challenges in the textile and apparel industry.
Summary
The NCCC-065 project successfully advanced its objectives through research collaboration, symposium development, and infrastructure building. The planned symposium and associated publications represent significant milestones that will contribute to the project's long-term research impact.
Information and Technology Transfer:
Grants, Contracts & Other Resources Obtained:
Publications: List the publications for the current project year (since last annual report) only (with the authors, title, journal series, etc.) that are related directly to the project objectives.
Objective 1: Address Existing and Emerging Issues Related to Social Change in the Marketplace
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Zhao, R., & Liu, C.* (2025). Consumer acceptance of digital product passports: The roles of technological awareness and value orientations. Sustainability, 17(23), 10878.
Rana, M.R.I.*, Lee, H. (2025). Pushed by Publicity, Guided by Influencers, and Driven by Consciousness: How Young Consumers Transition to Sustainable Fashion. International Textile and Apparel Association, St. Louis, MO.
Kim, J., Rana, M.R.I.*, Campbell, J. (2025). Role of Social Media in Plant-Based Food Adoption Among Young Consumers. International Food Marketing Research Symposium, Athens, Greece.
Rana, M.R.I.*, Lee, H. (2025). Understanding Consumer Shifts to Sustainable Fashion Consumption Through the Lens of Push Pull Mooring Theory. American Collegiate of Retailing Association Conference, Columbia, SC.

Grants aligned with Objective 1
Lee, J.* (Principal Investigator). (2025–2026). Understanding robustness, agility and integrity of cotton supply chain resilience. CALS/MAFES, Mississippi State University.
Momotaz, F., Lee, J.*, Kobia, C., Pattison, J., & Woodward, R. (2026). Development of collaborative student learning projects implementing cotton sustainability to create cotton-based smart high-performance products for healthcare applications. Cotton Incorporated Student Support Program.
Objective 2: Develop and Foster Academic and Industry Relationships
Bernardoni, J. M., Zhang, Y., & Liu, C.* (2025). Exploring learning experiences and effectiveness in generative AI-integrated fashion design: A connectivism-based learning approach. International Textile and Apparel Association Annual Conference Proceedings, 82(1). https://doi.org/10.31274/itaa.21925
Kobia, C. M., Lee, J.*, & Howell, W. (2025, June). Are students equipped? Exploring competency gaps due to the changing retail and fashion industry [Poster presentation]. American Association of Family and Consumer Sciences Annual Conference, Kansas City, MO.
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Lee, J.*, Momotaz, F., & Kobia, C. M. (2025, November). Adorned in tradition: A historical legacy of Choctaw wedding clothing [Oral presentation]. International Textile and Apparel Association Annual Conference, St. Louis, MO.
Lee, M. Y., Cavender, R.*, Jackson, V. P., Li, M., & Kang, Y. (Accepted December 2025). Women leadership in academia: Barriers, mentoring, and resiliency among the different ethnic groups. Mentoring & Tutoring: Partnership in Learning.
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Zhao, R., & Liu, C.* (2025). Optimizing 3D design systems for digital product passports and digital twins: A conceptual framework. International Textile and Apparel Association Annual Conference Proceedings, 82(1).
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Objective 3: Develop Infrastructure to Support Research Collaboration
Jestratijevic, I.*, Taraz, R., & Couzen, J. (2025). Business as a force for good: Exploring B Corp business cases in the U.S. fashion industry through quadruple bottom line theory and mixed method approach. Sustainable Development, 1–18. https://doi.org/10.1002/sd.70555
Lee, J.*, & Karpova, E. (Final print review). Going global: The textile and apparel industry. Fairchild Books.
Morrison, T., & Shane-Nichols, A.* (2025, November). An experiential learning approach to creating a retail store [Conference presentation]. International Textile and Apparel Association Conference.
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Mamun, M.A.A., Mahmud, M.H., Islam, M.T., Gomes, K., Rana, M.R.I.*, Tadesse, M.G. (2025). Towards Sustainability: A Bibliometric Study on Advances in Textile Research. Sustainability Nexus Forum, 33(8), 1-23. DOI: 10.1007/s00550-025-00568-y

Note. * NCCC65 Member
